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Yamaha has rebuilt the YZF-R1 with fufé
a new chassis and one simplé
To put the rider in complete €
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This is what

The smiles said it all at the press test -
Over a hundred journalists from around the world

bracing mid-February wind blew

across the paddock of the Catalo-

ia Circuit as crews worked
unloading motorcycles and tires. It was the
kind of scene that has been seen countless
times in race weeks of the past, but with
one difference. The couple dozen bikes

being unloaded were pure stock models of

the 2002 Yamaha YZF-RI, and the tres
brought in by the Dunlop technical crew
were special new-model Dunlop D208
production tires, 100 front and 150 rear.
Today began the long-awaited internation-
al press test-rides for Yamaha's reborn

supersport flagship. In a few hours the first
of six groups of motorcycle journalists
would begin the second day of their three-
day, two-night introduction to the second-
generation R1, The first day had been ded-
icated to technical explanations, while

today would be for circuit runs and tomor-
row riding on winding roads along the
nearby coast. Excitement was in the air as
the journalists gathered on the paddock.

The new YZF-R1 takes on tough course

In 1992, this same Catalonia Circuit on the
outskirts of Spain’s second largest city,

Ilmn hundred journalists from around the world participated in the press tests
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¥ Suction piston luel injection system =

analog quality of a carburetor,

= This technology. adopted by Yamaha for lhc ﬁrsx time ever on a nmum.ydu.
tion of the Fiuct that it uses the same type of stuction piston used with i carburetor system 1o control the amount of air sucked into the combustion chamber, The result 15
high power output and lower emissions along with the natural operating feeling of s carburetor. In short, it is 4 system that combines the digital precision of Flwith the

Barcelona, was the starting point for the
Olympic cycling events. The circuit
opened in 1991 and has since been the site
of annual World GP motorcycle racing,
where GP500 machines hit top apuccls of
over 300 kmv/h. The circuit itself is a “dou-
ble apex™ type with two long straights con-
nected by numerous curves. Among GP
circuits it classifies as a long, high-speed
course, but it is also characterized by the
tight, low-speed turns that come in succes-
sion at the end of the high-speed straights,
flat or negative-bank curves and bumpy
road surface in places that make it techni-

essentially a fuel injection system with the ¢ xu.p!
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| call fun!

ride event for the new YZF-R11
experience the unity of rider and machine

cally demanding for the rider. Also, factors
like the region’s changeable weather and
big fluctuations in track surface tempera-
ture, make machine set-up a real challenge
for race teams here, This is the kind of tough
course the new YZF-R1 would be tested on.

Aggressive riding brings out
excitement of YZF-R1

By 10:00 a.m. on this day, February 18,
the R1s began rolling out onto the track,
and a new page was about to be opened in
the history of supersport motorcyeles. This
first group of journalists are from France
and Italy, The test-ride schedule calls for
two 30-minute sessions on the 4,727m
Catalonia track in the morning and two in
the afternoon. That would give them plen-
ty of time to go out and really see what the
2002 R could do, with its new fuel-injec-
tion engine and re-designed chassis.

Here are the types of comments that were
heard when the journalists returned from
their first 30 minutes on the track, “This
new fuel mJu.:uQn has a fuzzy quality that
is good. It mves the engine predictable
response like a carburetor from idling up
to about 3,000 rpm. Then, as you enter the
higher speed range the fuel injection gives
it plenty of torque and it builds speed like
you hope an FI engine will. But, it is very
smooth and doesn’t have the jerky re-
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Fm[uﬁl Leader Koike (left) briefed the journalists on the
new

acceleration you often get just after open-
ing up to full throttle with conventional FI
systems.” There were other positive opin-
ions like “there is less vibration and more
even power development.” “There is less
over-revving” and “there is a good feeling
10 in the shifting operation.”

But, there was also a journalist who came
back with this comment. “This suction-
piston fuel injection system™ is fabulous. It
feels so natural, like a carburetor. But,
though the bike seems to be better all

around compared to the present R1, I

couldn’t really put my finger on what the
fundamental difference is." Hearing this
mdemmon, the Yamaha stalf offered a sim-
: “Try moving your body
d really i lmposmg your will
on the blke, That may give you a better
idea of what is truly exciting about this
new machine.” He nodded to indicate that
he would wry it. And when he got off the
bike after his second session on the track,
he was all smiles.

Real riding fun, the joy of
controlled slippage
“That is what I call fun! When you shift

your body around on the bike aggressively
and show the machine what you want it to

do, you really feel the difference. It lets

you feel the real joy of being in complete
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The 2nd day of test-riding was on public

control of the machine,” he said with
excitement.

There were positive comments about the
feeling of the chassis performarce 100.
“Because of the good chassis rigidity,
especially the. solid front end, you can
brake with a-great sense of security. Has
the weight distribution been shifted to the
front somewhat?” Another journalist
observed that, *With the existing YZF-R1
you could enjoy using the front-rear roll
motion to some dégree when making

-sharp changes of direction, but with the

new R1 you can make quick directional
chilnges withput using the stroke of the
front and rear suspensions. It must be that
the designers were successful in concen-
trating the center of mass right at the roll
axis.” Other comments heard included
things like “It’s reassuring to feel so in

control coming out of a curve™ and *“There
Jis even ‘greater freedom to choose what

line you want to take through a turn.”
There were also exchanges like this, Toa
Jounm.llbt wha commented-that there was a

“ack of tire-grip when he tried to ride the

course aggressively, the test staff replied
that there would always be tilnes when the
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rear tire might slip some when coming out
of a curve, but being able to control the
slippage when accelerating out of a turmn is
part of the fun of supersport motoreyele
riding. They explained that Yamaha didn’t
try 1o design a machine that would always
have absolute grip and never slip. What
Yamaha-sought to develop was a machine
with consummate “controllability.” And
that is how we want people to enjoy it. The
journalist admitted the truth of that logic
and got on the bike again for another go at
the course.

At some new model press-test events there
may be cases where a journalist will get
off the bike after a few laps and say he has
got the gist of the machine and is ready to
move on to the photo sheot: But, at this
event not a machine was left idle during
the allotted track time. Maybe it was a nat-
ural reflection of the fact that this is a bike
that you want to ride and ride, a bike that
tempts you to test it to the limits.

More accolades for
the “super cornering machine™

On the third day it was out onto the open
roads. And here again, the R1’s press-test

defied convention. That morning, waiting
outside the Mas Tapiolas hotel where the
journalists had spent the night were two
helicopters sporting the Yamaha tuning
fork mark. The distance to the circuit
where the Rls waited was just under 100
km., a flight time of about 25 minutes. But
the thelicopters were not there just to save
transit time. The plan was to give the jour-
nalists a bird’s eye view of the roads they
would be riding that day with their beauti-
ful ocean view and build anticipation for
the ride ahead.

It would be a course where the journalists
could enjoy the sea breeze. And of course,
it was chosen to provide the right mix of
tight, low-speed turns and successive high-
speed curves on roads with little traffic. It
would be a full-day schedule with time for
breaks and lunch. The aim was to give the
journalists a chance to find another side of
this new evolution of Yamaha's “super
cornering machine” from what they saw
on the racetrack. It would prove to be a
course that brought out the pure joy of
touring, as well as comments like, “This
motorcycle enters the realm of art, in both
its ride and its design.”



Our engineers’ goal:
the joy of machine control

With the 18 days of tests finished and most
of the tires Dunlop had prepared well

al ;wm by the tireless- ﬂumahsw. the Yama-

ha staff merpbert were at the airport on
their wa f#  home when they got one more
word of encouragement from a_journalist
who happened to be on the samé transit.
“We see new bikes that may be vc?y fast,
but when you are- deme with the test run
there is no real impression of the bike’s
character that stays with you. And there
are some that seem (o have an artificial rid-
ing ease to them. But with this YZF-RI |
really undersiood what your qﬁ"kincexﬁ
meant when they said they tried to

a machine that you could really enjﬂy
being in control of.”

In fact, the new R1’s devclopmen egftg. ;

leader Koike, had ‘commcntcd as’ the

sessions were nemrr 1h e:nd “There
are-different types uf m bf le journal-
1sts, Some dre former GP ndere while oth-
ers. ar& much cluse: in pe w; to their
magazines® readers. And m glad that

almost all of th N regardle% of their level

of riding. ﬁl‘:ﬂlsa were able to n.ally enjoy

' this machine. The joy of being in control.

This, 1 think, is proof that we succeeded in
our development goal. But the event
would not have been such a success if it
were not for people from each country’s
importer who served as our intermediaries
with the press and the PR staff who were
always supporting us, It was a true Pan-
Yamaha effort.

Feature articles about the new YZF-RI
have already started to appear in the
world’s top motorcycle magazines with
lines like “I've never experienced a test-
ride event where the day went by as fast as
this,” or, “Once again Yamaha has raised
the bar in the competition for the title of
the world’s best sport bike.”

Certainly one thing is clear: a new stan-
dard has been set in the supersport catego-
ry. As the technical staff at the Catalonia
press-test event said, the new YZF-R1 is
not a machine designed to meet any spe-
cific user needs or performance spec goals.
It is a product of Yamaha's unique product
development philosophy that aims for a
less tangible quality called Kando, that
simultaneous feeling of excitement and
satisfaction that comes from quality and
performance that exceeds your wildest
dreams.

Comment by Shunji Yatsushiro

I was amazed at the high level of
maturity achieved in this new
engine. It has no hint of new-
engine immaturity at all. It's also
very smooth; it doesn't have the
over-sensitive response you often
get in fuel injection engines when
accelerating again after throttling-
down once. During cornering, you
seem to get more stable perfor-
mance the more you open up the
throttle. During successive curves
you can always get just the line you
are aiming for. The increased rigidity
of the frame and the more
restrained suspension stroke do a lot
to give this hike lighter, sharper
handling. And, nothing says more
about the character of the new R1
than the black mark your rear tire
leaves when you're coming out of a
turn fast on the track. It is not just
a slip mark, it makes a beautiful,
even curve,

What gives you A 'E = ’* 7

All behavior should be
exactly the same as your imagination

through a cornaring
[
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Yamaha Motor Espaiia S.A.

New Models Open New Vistas

SPAIN

m Yamaha Motor Espafia S.A. = Location: Aiguaders 10-16, Pol. Ind. Riera de Caldes, 08184 Palau-solita | Plegamans, Barcelona, Spain
= Employees: 365 = President: Jorge Lasheras Allue

Yamaha Motor Espaiia S.A. (YMES) was founded in October 1981 to engage in
the import sales of Yamaha motorcycles and the manufacture of motoreycles for
the Spanish market. Since then, the products it handles have expanded from
motorcycles and scooters to include outhoard motors, personal watercraft, recre-
ational vehicles (ATVs, golf cars), as well as related parts and accessories.

When Barcelona hosted the Summer Olympic Games in 1992, YMES became one
of the major supporters of the Games and put Yamaha products in the spotlight by pro-
viding a total of 209 vehicles for official use, including scooters, motorcycles and ATVs as an official
and exclusive vehicle supplier. Since then, Yamaha has become a familiar brand throughout the

country.

A strong market with challenges
ahead

As of the end of 2001, YMES employs 365
people, and although the company had con-
tinued to display strong business perfor-
mance through 2000, a slight downturn was
recorded in 2001,

The adoption of the euro in January 2002 has
had no negative effect on Spain’s economy
thus far, and the nation’s GDP, which had
continued to grow at a rate of over 4% annu-
ally from 1997 to 2000, settled to 2.8% in
2001 and is expected to come in at about 2%
this year.

Despite the slowing of the economy, 2001
actually saw an increase in durable-goods
sales as consumers reached into their
reserves to buy real estate, luxury cars, yachts
and the like. However, since the end of last
year automobile sales are down compared to
the previous year and, with the contracting of
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Completed in 1988, the YMES factory prmmly manufactures about 100,000 motorcycles ayear

Our contributor,
Mr. Nobuhiro Komada The YMES headquarters and factory

the Spanish and ltalian economies, YMES
has had to reduee production,

Our manufacturing history

With the opening of its new factory facility
in 1988, YMES expanded production from
just domestic-market bikes to new export
scooter models, Today, YMES manufac-
tures about 100,000 units annually of a
proud line of seven models ranging from
50cc to 250cc that we export throughout
Europe.

Of the approximately 170 employees work-
ing at the YMES factory, most are people
from the local arca who take great pride in
being part of the Yamaha family, including
Mr. Baltasar Gomez. He says, “It gives us a
lot of satisfaction to be building Yamaha
products. And we work hard to keep building
products that will always bring satisfaction to
the customers. So, we all work with a strong
sense of responsibility.”
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Mr. Gomez takes pride in his work at the YMES factory

New Jog-R, Jog-RR fuel big
expectations

The hottest things (o hit the Spanish motor-
¢yele market recently are the Yamaha New
Jog-R and New Jog-RR. These 50cc sport
scooter models developed by YMES around
the concept of optirnized simplicity and com-
pactness are aimed primarily at entry users
between the ages of 16 and 20. As a young
development Project Leader to pursue this
product concepl, Mr. Katsumitsu Wakamat-
su was chosen.

What his team produced was a design adaopt-
ing a mono-tube concept for an assymetrical
frame with an under-floor radiator. The
styling was also revolutionary, introducing
elements such as an under-floor air intake
and a headlight with built-in turn signal flash-
ers to give it an entirely new look.

What made this project a challenge for the
engineering team was not only the simultane-
ous development of an air-cooled model
(Jog-R) and a liquid-cooled model (Jog-RR)
but also achieving the right balance of com-
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pactness and riding comfort, and the ideal
balance of lightness and rigidity in the frame.
The New Jog-R went into production at the
YMES factory in February 2002 and the New
Jog-RR in April, and already the reviews
coming in from the market give these models
high total marks for the styling, price and
performance.

Meanwhile, the YMES-manufactured stan-
dard model “NEO'S 50" and the luxury models
“YP125/150", NEO'S100, TZR50 and SR250 are
maintaining strong popularity despite a slight
drop in sales compared to the industry’s peak
period,

Racing:

The Ultimate Promotional Stage

Spaniards love their racing—a fact reflected
in the racer population, too, Some 300 com-
petitors take part in the national champi-
onships, while the World GP has always
been well represented by Spanish stars, like
last year's 6th ranked Carlos Checa (cormpet-
ing again for the Marlboro Yamaha Team in
this season’s MotoGP) and perennial star
Juan Garriga. YMES keeps itself in the minds
and hearts of race-loving Spaniards by orga-
nizing two local race programs, the CHAL-
LENGE YAMAHA CEPSA road race series for
supersport models and the YAMAHA CHAL-
LENGE ENDURO for offroad models. The
CHALLENGE YAMAHA CEPSA is a 13-race

Pamphlets for the popular Yamaha modeis (I*rnm right: .lununn Neo’s 50, Majesty)

national series competed
mainly by YZER] and R6 rid- .
ers, It has established itself as
a familiar event for local rid-
ers from various age groups,
about 400 of whom compete
in rounds at the Cheste
course and Cartagena
course in Levante, the Calafat
course and Montmel6 course
in Catalonia, and the Jarama
course outside Madrid. During
these events YMES presents
participants with technical Kits and even pro-
vides breakfasts and lunches.

As for the YAMAHA CHALLENGE ENDURO,
this is a 16-round series competed on 16 dif-
ferent courses around the country by about
120 participants.

YMES also helps build the sport of motorcy-
cle riding at the grassroots level through the
riding school program it has promoted
intensely for the last two years. Its 50¢c rid-
ing school is now being held at a pace of 75
times a year, with some 9,000 participants
learning proper motorcycle riding techniques
annually at 75 locations nationwide. The
bikes used for these classes are the NEO'S 50
and the AEROX50. JOGS0 YMES. For offroad
riders, 30 “Offroad Test Ride™ courses are
held annually using all the WR and YZ series
models and the TT250.

The CHALLENGE YAMAHA CEPSA is a local race program
catering to racing fans from a wide range of age groups

. L—- I‘.'.'
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ese. ﬁuu: riding schools not only \'MES‘ Off-road 'I'ul Ride events are
‘tench proper riding skills but also held at 30 locations a year

serve a sales promotion role

wnumu
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Considering the fact that Spain did not have a
50cc motoreyele riding school program
before this, YMES's schools are proving (o be
just as big a promotional tool as the CHAL-
LENGE YAMAHA CEPSA and YAMAHA CHAL-
LENGE ENDURO programs.

From Nobuhiro Komada, YMES, Spain

Europeans flock to the beautiful sun-drenched coasts of
Spain for summer holidays
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SPAIN

m Country name: Spain = Capital city: Madrid
m Area: 505,992 sq. km. = Population: 40.2 million (1999)
m GDP: I.IB$555.0 billion (2000) = Currency: Euro

he world is a fascinating mix of coun-
tries and peoples living different kinds
of lives with different languages and rich tra-
ditions of unique culture. To the visitor, these differences can sometimes be baffling at
first, but in the end we usually find that we are all the same human beings. Yamaha prod-
ucts are manufactured today in 45 countries around the world. Sharing knowledge about

Source: Yarlous facts lor Ihis article came Tram the horme pige of the
Econamic and Gommerce Qfice, Embassy of Spain in Japan

Gonziles of Real Madrid, will go against
Slovenia, Paraguay and South Africa in group

these countries can contribute to more global networking within the Yamaha group.

Introduction

Spain covers the large pait of the Iberian Penin-
sula. It is a mountainous country where flat-
lands and pastureland make up just 13% of the
total area. About 32% of the land is wooded.
The Balearic Islands in the Mediterranean,
famous as a resort area, and the Canary Islands
in the Atlantic are also part of Spain. The
peninsula’s three main rivers are the Ebro,
which flows into the Mediterranean, the Tajo
that flows through Portugal to the Atlantic and
the Guadalquivir in the south, up which Span-
ish galleons of old carried riches from the New
Waorld to Seville.

Since ancient times, the Iherian Peninsula has
been a crossroads of civilizations, The Phoeni-
cians, Greeks, Carthaginians, Romans, Wesl
Goths and Moors all left their cultural mark on
Spain in ways that are still visible today. With
this rich cultural background, Spain has also
produced many great artists. In the 20th century
alone, influential musicians like Manuel de
Falla and Pablo Casals, painters like Pablo
Picasso, Salvador Dali and Juan Miro and the
architect Antonio Gaudi have all made great
contributions to the world of the arts.
Food and Cuisine

Among the traditional foods of Spain are the
paella of the rice country of Valencia, and the
butifarra sausage of Catalonia. Paella is made
in dozens of variations using not only fish but
mixes including meat and vegetables or only
vegetables. Other food products that Spain is
world famous for are olives, oilve oil and

Jjamén'de Jabugo (a kind of ham). In the interi-

or, famous Spanish cuisine also uses veal, lamb
and rabbit, while in the coastal areas there is an
abundance of seafood dishes,

One of the most common meals in Spain is
beefsteak and fried potatoes, Spanish omlette,
or tortilla Espafiola, is a popular egg and potato
dish that can be prepared easily with available
ingredients. A traditional Spanish fast food is a
type of sandwich called bocadillo, though
young people today will often grab a hamburg-
er for a quick meal.

Wherever the traveler goes in Spain, you are
sure {o find many bars, where people gather to
drink and eat. In these stand-up bars you can
enjoy beer, wine and soft drinks along with an
appetizing menu of hors d'eouvre-like foods
including pickled sardines and octopus, grilled
shrimp and mussels, along with salads and
olives that will be dished out for you from large
plates that line the counter. You might be sur-

prised at first when you see the floor in one of

these establishments, for it is the custom here o
drop your shrimp and mussel shells right on the
floor. So, a dirty floor is simply proof of how
popular the bar is!

Sports

Two popular spectator sports in Spain are sure-
ly football and bullfighting. Spain’s two most
popular foothall teams are Real Madrid and FC
Barcelona, All of Spain will be rooting for its

national team in the World Cup that kicks off

in May in Japan and South Korea this year, The
Spanish team, with its ace forward Radl

Cost of Living Trallic laws
 Average lunch | B~10 alro Minim s lioonse Bl Foathall
Gup of coffes | 0.9-1 euro Wil c{ Motorcycle racer
B Niotareyelo licons Movie ermr
0.75-08buro | [ Winimum age for PG 16, Powarboat 18

Singar

__ National heroes
| Rail Gonzales (Real Madrid)
Alex Crivillé (1999 GP500 Champion)
Padro Almodovar (His Al Aboul My Mothar
wan:a forglan-film Oscar, In 2000)
Algjandro Sanz (Pops)

B for a spot in the final championship tourna-
ment.
Of course, car and motorcycle racing are also
big spectator sports, Many international race
events are held at long-established courses like
Madrid’s Jarama and the relatively new Jerez
de la Frontera circuit in Sevilla,
The increasing popularity of golf and yachting
have led to a boom in the construction of golf
courses and marinas recently as well.
Proud culture and products
Spain is well known as the home of flamenco.
Each regional locality has its own traditional
folk costume, perhaps the most famous of
which is that of Andalucia, which we see on
flamenco dancers and whenever Andalucians
come out for a festival. One of the best known
of these is the spring festival of Seville.
Spanish craftsmen are known for their skill in
working with leather and the shoes and bags
they make are popular internation-
ally. Spain also produces world-
famous dishware and pottery,
made at traditional kilns,

‘Baunragn & Food Gunsumgliun
Distribution in Spain (1999

Ptrrcmri.wpn u.r consuimr Eggs 1.4%

fond gpi

Bread, pasta &
cereals 8.6%

Potatoes & tral
vegelables 10.6%

or=alcoholic drinks 2.6%
*Others 3.2%
translormed

ruits 9.1%
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Gommon image ol
_Yamaha produets In Spain:
Sporty, race-oriented, high quality

Products that come (o mind
~ with the name YAMAHA

“Soooters, motoroycles

Photos: @A fish market. Spain has abundant varieties of sealood & Danr.ing the “sevillanas” in flamenco costume in Seville’s spring festival @ Bars like this ara popular gathering spois for the

peopla € Marine leisum Is also pupular in Spain (Photos 2 & 3 and
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Cnad Reed Aces

AL \ Suipercross it

Wit g )

stern Regional 125cc Class

cegralways dreamed of competing in the USA and expected the riders here to be
fast. But after the opening round, I've got a feeling for the level of racing I'm
up against and | am confident now that [ can win,” said Australian Chad Rud
after his AMA Supercross debut in the 250cc class at round one of the 2002
series.
In that race at Anaheim California in early January, Chad had come through the
first lap in 5th position before passing another competitor and eventually moving
into 2nd place after two riders ahead of him crashed. He held that position until he
took a fall of his own that drop| im back to 5th place. And, although that is
where he eventually finished, by running for a g part of the race in 2nd place
against America’s best, Chad showed e 1at he was no ordinary rookie.
Pluul of I!h.ll came in round six of 1l at Indianapolis, which was |lm
; ries. Rulmt_ the Yamaha ¢
/\ win ever lw an AL

5IT¢ughl. roun Iw 0 Llll](.h the Eastern Rq,u)lml l“lu_ lnlL in ")l |,()LII\ on ,v\pul h
This isn’t the first time that Chad has proved himself to be a rookie
contend with. Last year ("()()l ) he t(ml\ 2nd place in the
ranking in tl S as a rookie. this
/ team to take on the
g in the Easiern
stroke YZ250F and in the
185 0N lllc 2-stroke Y2250 on weekends with
no Eastern Regional round.
Many international stars have tried to make the switch
from World Motocross GP to AMA Supercross racing
in the past. But with the big differences in course layout
and skills needed for Supercross racing, few have made
their presence felt nght a way. Here again, Chad Reed has
proved himself an exception to the rule. Now, everyone is
wondering what Chad will do next.
Reed won six straight
rounds to clinch the title
YAMAHA NEWS, MAY |, 2002 9



It was in the late 19507s that
Yamaha products first entered
the U.S.. but January 2002 marks
the 25th Anniversary of the
founding of Yamaha Motor Cor-
poration USA (YMUS). In
anticipation of this occasion, the
company held a celebration on
December 13th with over 300
employees in attendance.

The celebration began with a
specially prepared video titled
*YMUS 25 Years”. It traced the
company history with testimoni-
als from employees and vintage
advertisements and TV commer-
cials. The story began with
images of the construction of the
YMUS headquarters amid huge
strawberry fields, now long gone.
The video then highlighted the
exciting Yamaha products devel-
oped and introduced in the U.S,
through the last quarter century,
The audience reacted enthusiasti-
cally to watching the company’s
exciting history and memories, as
everyone felt great pride in being
part of creating these 25 success-

The celebration venue
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USA
YMUS celebrates 25 years!

ful years of performance and
innovation.

In conclusion, YMUS’s Presi-
dent Kato rose to address the
group with a speech that touched
on past accomplishments as well
as the future for YMUS, In rein-
forcing the company’s future
direction, Mr. Kato explained
and expressed YMUS's renewed
Corporate Vision, which is;

Be the Leader in Crealing a
Lifetime of Exciting and Memo-
rable Experiences.

This vision supported by our her-
itage, sums up YMUS’s chal-
lenge as it reaches for success in
the next 25 years!

From Rob Trester, Corporate
Planning, YMUS, USA

»
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The first building prior to the construction
of the company headquarers
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France

YMF Celebrates 10th Anniversary

YMC's President Hasegawa (left) congratulates President Olivier an YMF's achievements

ebrate about at their company’s [0th anniversary. It was ten

years ago in 1992 that the new company became independent
from Sonauto and absorbed Yamaha Marine France to form YMFE.
Led by President Jean-Claude Olivier, the staff of YMF have many
proud achievements to look back on over these ten years, having
strengthened the Yamaha brand in France and made it No. 1 in
motorcycle sales for six straight years while also achieving market
shares of around 40% for the main products of the Yamaha marine
and power product lines.
This January, President Olivier and all his employees gathered to cel-
ebrate their tenth anniversary, and in February YMC's President
Toru Hasegawa visited with a message of congratulations from
Japan on this momentous occasion.
From Communication and Events Department, YMF, France

E mployees of Yamaha Motor France (YMF) had plenty to cel-

Japan
Moric Wins ISO Certification
he Yamaha
I Group com- M'”OH"-‘
pany Moric, : 3 iy 2
which manufac- &
tures electrical
components, was
recently the proud
recipient of certifi-
cation under the

international
1ISO14001 stan-

dard for environ- ‘ ,

SHral AN a e From left: Emilnaar Akira Harada, Moric President Kazuhiko
g Ll £€~ Nomura and Director & General Manager, TPM Propulsive Div.,
ment systems. The  Kiyoshi Akuzawa
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certification, officially granted in
December 2001 by the Registra-
tion Body of Japan Automobile
Research Institute, covered the
areas of Design, Development
and Manufacture of Motor
Application Instruments and
Vehicle and Boat Electric Instru-
ments and Electronic Control
Instruments for industrial-use
and applied to the company

headquarters site, headquarters
factory site and its Osuka factory
site. Taking this certification as
an occasion to set new goals,
Moric is determined to redouble
its efforts to develop environ-
ment-friendly products and pur-
sue activities for environmental
preservation,

From Akira Harada, TPM
Prapulsive Div,, Moric Co., Lid,, Japan




Narkis Chairman Norberto B. Quisumbing Jr.
addresses the guests at the celebration
B — e

T phiilippines

Norkis Enters New Era at 40

Thc under-construction new motoreycle
factory of Yamaha’s Philippine part-
ner, Norkis Trading Co., Inc., was the
sight of a gala 40th anniversary celebration
for the company on Jan. 26. Founded in
1962, Norkis is one of Yamaha's oldest part-
ners, and over the years the company has
sold well over a million Yamaha motorcy-
cles in the Philippines, along with its other
product lines including automobiles, parts
and air-conditioners. And soon the new fac-
tory on a 10 heetar site in Compostera, Cebu
will be manufacturing the Yamaha motorcy-
cles of the future, for the Philippine market

and beyond.
The ceremony was
attended by a long
list of VIPs including
the eldest son of Presi-
dent Gloria Macapagal
Arroyo, and many senetors, In his speech,
Norkis Chairman Norberto B, Quisumbing
Ir. spoke with pride of the work of his
“Norkisans,” the 5,000 employees of the
Norkis group, many of whom are second-
generation Norkis people. Also among the
speakers was YMC's Director Mabuchi and
Yamaha Motor India’s CEO Shibuya, who
: presented a commemorative
gift.
Earlier in the day of the 40th
3 anniversary celebration,
Director Mabuchi and CEO
¢ Shibuya and Chairman
Quisumbing’s son Mr. Luis
B. Quisumbing had joined

From left: YMC Director Mabuchi and YMI CEO Shibuya join
together Mr. Luis B. Quisumbing at the STX125 line-off
in the tape-cut commemorating the line-off
of the first model of the new *STX125™ at
the company’s Mandaue factory. This is a
new model that mounts the “super gas
saver” fuel-efficient, high-performance 4-
stroke single-cylinder engine made in India
by YMI and is expected to be well received
in the Philippines’ vigorous motorcycle taxi
market, where durability and fuel economy
are @ must. The press conference held in
conjunction with the line-off was well
attended and the next day’s papers carried

~ {4 -
. _q:‘v‘h b ”"{“‘e_ £ el
Employees at the féciury were ina celebrating mood

Vietnam
YMVN named No. 1

in community contribution

he People’s Committee of Hanoi, which oversees some 400
I foreign-affiliated companies, recently chose five of these com-
panies as the ones who made the greatest contribution to the
region in 2001. And, among the five, Yamaha Motor Vietnam
(YMVN) was chosen for the top award (Most Outstanding Contribu-
tion Award). While in second place was South Korea's Daewoo
Motors. The award was received by YMVN in the form of a certifi-
cate and a prize of one million Vietnamese dong at the awards cere-
mony held by the People’s Committee of Hanoi on Feb, 25. The rea-
sons for YMVN's selection included the rate of growth in business,
employment and taxes paid for 2001 compared to 2000, as well as
the satisfaction rate among the Vietnamese employees in the compa-
ny’s labor union.
From Keitaro Horikoshi, YMVN, Vietnam
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YMVN's President Takeda recelves the certificate at the awards ceremany In
Hanal from Mr. Hoang Van Nghien of the People’s Committes of Hanol (right)
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or the first time since
the start of the compa-
ny's restructuripg
under 100% YMC ownership,
Yamaha Motor India held a
vender meeting on Dec. 18.

Befitting this important turn-
ing point in the company s
history, some 264 representa-
tives of 202 dealerships
around the country—virtually
the entire dealer network—
gathered at the meeling venue
in New Delhi, where they
were joined by a full contin-
gent of Yamaha representa-
tives, bringing the total atten-
dance to about 350 people.
Addressing the vendors,
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prominent coverage,
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outstanding daalarsl{ip owners

YMTI's CEO, M, Shibuya and
Executive Vice President,
S. K. Taneja spoke abm'll_l;he
company's mid-term Vision,
including a plan to double sales
in three years, and introduced a
reorganized ordering system.
The vendors had been
informed prior to the meeting
that the former joint venture
company had made a new
start as a 100% YMC-owned
subsidiary and amid a conge-
nial and spirited exchange of
questions and opinions, the
dealers expressed their high
expectations for future. .
Erom N. Miyaji, West Asia
Business Division, YMC, Japan
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Australin/New Zealand
Yamaha Exclusive Supplier to
America’s Cup

amaha Motor Australia (YMA) through Yamaha Motor New

Zealand (YMNZ) has entered a sponsorship agreement with

the organizers of the America’s Cup 2003 New Zealand that
makes Yamaha the exclusive supplier of outhoard motors to this pin-
nacle event of yacht racing. YMA has been joined by Yamaha Motor
New Zealand, which will serve as exclusive supplier to Team New
Zealand for the 2003 America’s Cup races. The YMA agreement enti-
tles Yamaha Motor companies around the world the right to state
“Yamaha the Exclusive Supplier to America’s Cup 2003™ and to use
the Exclusive Supplier logo on company stationary, brochures, cata-
logues, staff uniforms and company vehicles as well as on all point-of-
sale materials and on the baseline of press and magazine advertising,
Being associated with this most prestigious event is a great way to
emphasize Yamaha quality, and in fact Yamaha outboards are the
overwhelming choice of all official organizational boats, syndicates,
police and coastguard directly involved in the event, Of just over 200
Outboards, nearly all are Yamahas—making this a real showease in
front of the world media.
For further details about the logos, please contact Steven Cotterell
(S_Cotterell @ yamaha-motor.com.au) or Tony Kato (T_Kato@yamaha-
motor.com.au), YMA
From Steven Cotterell, Sales, Marketing & Service Division,
YMA, Australia

Support boats mounting Yamaha outboards also played a big role in the 2000 America’s
Cup (Louis Vuitton Cup)
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YMI shows new color at
‘Auto Expo

or the first time since its

new corporate start as a

100% YMC-owned sub-
sidiary, Yamaha Motor India
(YMI) joined in India’s Auto
Expo 2002 in New Delhi from
January 15 to 22. Using the Auto
Expo as a high-exposure plat-
form, YMI put together a 3-part

pavilion based on the theme of

“Touching Your Heart” and dis-
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own syndrome charity

vhich helped commun
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ribute to charity and social
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mhers

playing the company’s strength-
ened domestic lineup, a select
line of the hottest overseas
Yamaha motorcycles and a sec-
tion introducing the company
itself. The three sections were
laid out in the shape of a motor-
cycle with a display of interna-
tional models including the big
American-style XV 1700, the
new TDM900, FZS1000 and
PW80 sport bike forming the
rear wheel. Domestic Indian
market madels including the
CRUX-R / CRUX, the
YBX125, RX135 and the RXZ
formed the front wheel, while
the corporate display at the cen-
ter of the booth was the engine
that drives it all. At the show’s
press conference, YMI's CEO
M. Shibuya spoke before a gath-
ering of some 100 journalists
about the company’s new com-
munications network that will
link the headquarters to all its
teir-1 vendors to enable real-time
business action and information
exchange. This will combine
with the strengthened product
line to make YMI product and
services competitive like never

before.



o ~ Malaysia
PWC Endurance Record for the
Guinness Book

n an amazing feat of human and machine endurance, three
I Malaysian personal watercraft (PWC) riders raced a Yamaha

WaveRunner X11200 Limited into the record books! The team of
Abdul Rahmat, Chai Yee Siang and Mahadhevan Nadeson took turns
on the XL.1200 LTD to complete a non-stop run of 1000 km in a time
of 21 hours 11 min. 42 sec. Starting at 10:00 a.m. on Nov. 10 last year,
the trio rode around a 4km course in the sea off the resort town of Port
Dickson, Malaysia, stopping every 100 km to change riders and refuel.
Racing through the day and night with numerous journalists and a
local TV station recording the action, they completed the 1000km dis-
tance shortly after 7:00 a.m. on the 11th. Now, an official from the
Malaysian Book of Records has submitted the achievement to the
Guinness Book of Records as the “fastest 1000km watercraft ride in
the open sea.”
“I am amazed at the performance and reliability of the WaveRunner. It
didn’t suffer any drop in performance at all after more than 21 hours of
non-stop running!™ exclaimed a jubilant Abdul Rahmat. What's more,
the XL.1200 LTD was completely stock trim with only the addition of
an auxiliary light and a GPS tracking system.
The successtul record attempt [ONjaT,
was sponsored by Malaysia’s | —————————————u e
Hong Leong Yamaha Distrib- '
utor and commenting about
the proven durability of the
XL1200, company executive
Tan Keng Boon says, “It is
this confidence-inspiring ele-
ment that makes the
WaveRunner so special.”
From Melvin Tan, Hong

Leong Yamaha Distributor
Sdn., Bhd., Malaysia
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A local newspaper reporis the record feal

Australia

WaveRunners join the action
at F1 Opener

he autumn sports season

I Down Under got off to a
roaring start with the
opening round of the 2002 Fl
Grand Prix series on March 3.
Labeled as the biggest and most
prestigious motoring event in
Australia, the Melbourne F1 GP,

ners delighted speciators at the F1
$eason opener .

A water show with Yamaha WaveRun- u

as it has over the last number of
years, provided race fans with
four days of exciting on and off
track entertainment. There were
classic car parades, supercar
races and spectacular air shows,
but this year for the first time, a
water show featuring Yamaha
WaveRunner personal water-
craft was included in the festivi-
ties. Utilizing Albert Park Lake,
which covers a large part of the
F1 circuit grounds, 13 water
shows were held over the four
days with some 3,000 race fans
thrilling to the nimble aquatic
maneuvers, speed and high
horsepower action of the Super-
Jjetand the Yamaha GP1200R.
From Toru Kato,

YMA, Australia
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Asian GP title

alaysia’s road racing
ace, Chia Tuck
Cheong of the Yama-

ha Racing Team Malaysia, will
ride with the No. | plaie again
this year in the Supersport class
of the 2002 FIM Asia Road Rac-
ing Championships (Asian GP)
on his YZF-R6. In the 2001
series, Chia clinched the title
with one round remaining, mak-
ing him champ for the second
straight year,

Riders from 14 Asia-Pacific
countries participate in the Asian
GP before crowds of over 8,000
at the race tracks and many more
watching TV broadcasts on local
stations and the region-wide
STAR TV and ESPN stations.
Yamaha machines are the racing

bikes of choice, with 8 out of

every |0 competitors choosing
Yamahas in the YZF-R6 domi-
nated 600cc class and the Under-
bone class. In the 2001 season,
Ist and 2nd places in the Under-
bone class went 1o tleammates

" Malaysia
Chia to go for third stralght

Chia dominated
lasl season’'s o
Asian GP race
scene

\\b

Mazlan Khamis and Faisal
Yahya, both riding the Yamaha
Y 1257R.

Meanwhile, in the popular local
Malaysian Cub Prix Champi-
onship competed on underbone
bikes of up to 125¢ce, Yamaha
riders swept both the Expert and
Novice classes again in 2001.
Chia was crowned champion in
the Expert class and Abdul
Rahim took the Novice crown,
This popular grass-roots compe-
tition uses regulated courses and
attracts about 100 riders and
20,000 spectators at a typical
championship round.

From Melvin Tan, Hong Leong
Yamaha Distributor Sdn., Bhd.,
Malaysia

usa
America’s Cup Weather Team
Chooses Yamaha

hen the baitle for sailing’s most coveted trophy, the Ameri-

ca’s Cup, resumes in 2003 in the waters off Auckland, New

Zealand, the U.S. hopes of winning back the Cup it lost in
1995 may be resting on the San Francisco-based Oracle Racing team.
It is a team of more than 100 professionals, including some of the
world’s most accomplished sailors, engineers, designers and shore
crew. One of these professionals is the world-renown meteorologist
Bob Rice. This is the important job of providing the team with its
weather informa- - grerg Raging's infatable boats powered by Yafaha engines
tion and he has a  on Auckland’s Hauraki Gull (Photo courtesy: Oracle Racing)
weather fleet of
five inflatable
chase boats pow-
ered by Yamaha
outhoard motors:
three 150hp HPDI
2-trokes and two
115hp 4-strokes.
One of the weath-
er boat captains is three-time Mistral world champion Aaron Mcln-
tosh, who says, “We chose Yamaha engines because we wanted (o
provide the best on-the-water support for our team. The engines have
performed faultlessly and our weather program is on schedule.” The
team is also finding out that the fuel economy of the four-strokes and
the high pressure direci-injected two strokes is significantly reducing
day-to-day running costs.
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France

MBK wins “Mineur Award”’

for promo film

M BK Indus- TR ;Z""Hf_—w' N
trie, Yama- el &
ha’s French m—
manufacturing base " :
has found an effective g :
new way to get their 0
corporate message (o
captive audiences all
over France. In a
highly successful |
campaign to build
brand image and
recognition, MBK

) From the MBK promotional film
began running a short promo-

tional film in the advertisement
time before the start of the main
feature film at movie theaters.
Not only are movies a popular
and affordable form of week-
end entertainment that gathers
large numbers of people, adver-
tising at movie theaters has a
number of unigque advantages.
For one thing, industry research
shows that movie theater adver-
tisements achieve an especially
high recall rate among viewers.

The Mineur
| trophy

==,

Theater advertising is both effi-
cient and economical because it
enables strategic choices in
terms of regional placement
and timing. And. in fact, results
of a customer survey after the
campaign period showed that
60% of potential customers
included MBK among the

brands they were thinking of

purchasing.

Meanwhile, the MBK promo
film itself was also a hit. At a cer-
emony in Paris on Jan. 29, this
year, MBK became the proud
recipient of the “Mineur Award”
for new promotional films, join-
ing such top corporations as the
SFR cell phone company and
sports maker Nike.

From Mutsuhito Kojima,
MBK Industrie, France

YZ1285, truly the “Bike
of the Decade”

USA
YZ125 Simply the Best

ver the past ten years, surely no motocrosser has won more
“Bike of the Year” awards than Yamaha's YZ125, And it
looks like the story will remain the same in 2002, In its Jan-
uary 2002 issue, the U.S. motocross magazine Transworld
Motoeross named the YZ,125 its *125cc Motocrosser of the Year,” In
two days of tests by a team of expert riders, the YZ125 easily outper-
formed the 125cc bikes of the other four top makers. Transworld
Motocross editor Don Maeda tells his readers in the Jan. "02 issue,
“the Yamaha YZ125 is a potent motocross weapon that is ready (o
win right off the showroom floor.” The testers rated the YZ125's low
end pick up as “impressive” and mid-range pull “incredible.” As for
the YZ's suspension and handling characteristics, the testers unani-
mously gave it rave reviews,
Last year, another U.S, magazine, Motocross Action named the
YZ125 its “125 Motocrosser of the Year” for the fifth year in a row!
And, that is after having named it “Bike of the Decade” back in 1997.
To make a good thing even better, the new 2002 model YZ125 has
been given a new carburetor, airbox, cylinder, expansion chamber
and a new larger capacity radiator,
while the chassis spec
has been upgraded
with a new twin-spar
high tensile steel
frame and lighter,
stronger hydroformed
aluminum swingarm
and new 250cc-style
five-speed gear box.
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Two Major US Magazine Awards for FX140

machine with lower emissions than any
other PWC on the market last year, more

strokes. Being also more fuel efficient, the
average user will get big savings on fuel and

amaha's revolutionary new 4-stroke
Yengine powered personal watercraft

(PWC), the WaveRunner FX140,
has won one of America’s most prestigious
awards, Popular Mechanics magazine's
2002 Design & Engineering Award,
This annual award is given to products that
excel in “design, engineering and innova-
tion” chosen from among thousands
reviewed by the editors of Popular Mechan-
tes in fields ranging from the automotive
industry, new technologies and science (o
home improvement and outdoor products.
By mounting a lightweight, compact 4-
stroke engine on a redesigned body, Yamaha
has succeeded in creating an exciting
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than 80% cleaner than conventional 2-

oil. For this, another prestigious U.S. maga-
zine, Popular Science,
also gave the FX140
its “Best of What's
New” award in the
recreational products
category.
A complete review of
I the FX 140 appeared in
Popular Mechanics’
October 2001 issue.

The FX140 draws attention at the Tokyo Boat Show held in February this year, too




Yamaha engineers recently succeeded in the
development of a breakthrough technology
that enables the mass production of thinner,
stronger die-cast aluminum parts than were
ever possible with conventional die casting
methods. Manufacturers today are faced with
the challenge of introducing next-generation
products that are both environment-friendly
and cost-efficient. For a company like
Yamaha Motor that means building vehicles
and engines that are lighter and composed of
fewer parts. The newly developed “Yamaha
CF (Controlled Filling) Aluminum Die Cast-
ing Technology™ is an environment-friendly,
low-cost mass production method that makes
it possible 1o form large, complex-shaped

New Aluminum Die Casting Metho

aluminum die cast parts that are both thinner
and stronger than conventional aluminum
die-cast parts. This in itself can translate into
a 30% weight reduction in most parts. And,
because parts produced by
this method are strong

enough to be welded— Product size (m)

ation Manufacturing

engines, this technology can contribute sig-
nificantly to next-generation product cre-
ation, making possible new design standards
never before possible.

Comparison of CF Aluminum Die Casting
and other conventional die-cast methods

unlike aluminum die-cast
parts of the past—the num- ¢
ber of parts necessary for a
given assembly can be
reduced by up to 80%.

As the percentage of alu-
minum parts  steadily
increases in state-of-the-art

1090 - -
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CF Aluminum Die Casting

! Conventional high-pressure die castinq

Other all
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Global warming is one of the biggest envi-
ronmental problems facing humankind
today, and the carbon dioxide (CO2 )
released by the burning of fossil fuels is by
far the predominant “greenhouse gas”
believed 1o cause global warming. In addi-
tion to its ongoing R&D efforts to produce
more fuel-efficient, cleaner running engines
that give off less CO,, Yamaha Motor has
also been involved in research into ways to
absorb CO; from the air and “fix” it in sta-
ble, environment-friendly forms that wrn it
into a usable resource through the natural
process of photosynthesis.

Focusing on the highly efficient photosyn-

thetic performance of microscopic algae in
controlled aquatic environments, Yamaha
researchers, working in cooperation with
researchers from the food company Nisshin
0il Mills, Ltd., have recantly succeeded in

Flgura‘ P, r——
Essantlalta acids,
vitamins, et%y ‘;\ 5
Fggd Chaetoceros
Bivalve larva
DEpusitiun/ImpIan!atlon \ oung shellfish
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developing techniques for the high-density
culture of the alga Chaetoceros caleitranns.
And, to provide the necessary light and
water-quality environment for such culture,
YMC has developed a device called the
“Yamaha Bio Reactor.” In addition to hay-
ing a CO; fixation rate about 20 times high-
er than a tropical rain forest when cultured
in high concentration, this alga is also an
important food for shellfish and erustaceans
in the larvae stage. This fact makes it a
resource with significant commercial poten-
tially in the aquaculture industry that Yama-
ha Motor and Nisshin Oil Mills, Ltd. intend
to pursue this potential.

41st Tokyo Boat Show

Yamaha shows its breadth as marine maker

Japan’s major annual marine industry splash,
the Tokyo International Boat Show, opened
for a four-day run from February 8 to 11 at
the Tokyo Big Sight. In its 41st holding this
year, the show took as its theme “Ocean
Dreams.”

Yamaha Motor was among the 142 domestic
and international companies showing a total
of 160 boats and a vast array of other marine
products that were viewed by some 117,000
visitors during the show’s mun,

With the theme “Touching Your Heart — The
sea is great. Good times with Yamaha the
Yamaha booth was designed to give as many
people as possible a sense of the joy and
accessibility of marine sports.

The central display of the booth featured two
concept models proposing new types of
marine leisure: The “roadable” boat “Free &

The new “Belfino” provides hoth
enjoyable running performance
and greater stabillty at rest

Wheel” with a built-in trailer function, and
the-“BBB,” a surf board driven by a jet
impeller. Other highlighted products includ-
ed the new family boat “Belfino” and the
world's first 4-stroke personal watercraft, the
much talked-about “MJ-FX140." In all,

The 4-stroke watercraft “MJ-FX140"
and the motorcycle “YZF-R1" fea-
fure the same lightweight and com-
pact engine

“BBB” is a new type of sport craft with a
* “Light & Easy” concept

Yamaha displayed 15 pleasure-use
boats and 10 outboard motors, In
addition to these products, features
like an information corner intro-
ducing our boat license courses and the vari-
ous Yamaha marine schools and a corner
displaying Y's Gear marine apparel and
accessories, rounded out the image of Yama-
ha as a comprehensive marine maker with a
full range of products and services.
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performance, no-fritlls product, Think again,
The Yamaha F2.5A is the very embodiment of the
product-building policy that has made the Yamaha
name synonymous with quality in every category.
Say the Yamaha engineers at Sanshin Industries Co.,
Ltd. who developed F2.5A, “In this small-horsepow-
er outhoard class it is difficult to differentiate from the
competition in terms of performance. But we have
used state-of-the-art technologies throughout to make
this a clean-running little bundle of big quality.”
The quality features the F2.5A shares with Yamaha's
larger-class outboards range (1) a large twist-throttle
grip, (2) a convenient neutral-forward shift mecha-
nism, (3) a pilot water blocking device to prevent
engine pilot water from entering the boat, (4) a
decompression function for easier starts and (5) a tilt-
up engine fixing device to prevent head oil build-up.
The 4-stroke OHV, 2-valve engine adopts an
extremely short stroke of 31.5mm vs, a bore of 54mm
and a unique design with a 10mm offset between the
piston center and the crankshaft to create a very com-
pact design. Another feature is a fuel tank cooling
system that uses a specially designed fin to circulate
outside air through the gap between the fuel tank and
the cowl. By thus minimizing the rise in the tempera-
ture of the fuel in the tank, the effect of heat from the
engine on the fuel is reduced, which contributes to
excellent combustion efficiency by helping maintain

YAMAHA MOTOR CO,, LTD. Public Relations Division 2500 Shingal, Iwata, Shizuoka, 438-8501 Japan

Telsphone: 81-538-32-1145, Facsimile: 81-538-37-4250
http:/www.yamaha-motor.co.jp
Printed in Hong Kong

a constant fuel temperature shightly

above the ambient air temperature

while cruising. This same airflow is

also directed at the TCI (Transistor
Controlled Igmtion) umt for a cooling

effect there, too, before being sent into the engine
air intake, all in one highly efficient design. This kind
of design attention is seen throughout the F2.5A.

Also included on this engine in a compact design is a
two-step hlow-by gas and oil scavenging system to
reclaim blow-by gas and oil. In conjunction with the
efficient intake/exhaust system, this creates even
cleaner exhaust that meets the stringent EPA2006
emissions standard set by the U.S. Environmental
Protection Agency for the year 2006, And, despite all
these added features, the F2.5A is still 10mm slimmer
and shorter than the representative competitor’s
model,

Yamaha's French manufacturing base, MBK Indus-
trie S.A., will begin production of the F2.5A in April
of this year. And, although MBK has been manufac-
turing Yamaha outboards since 1988, this will be the
first new model 1o be built there from the very first
lot. Plans call for about 10,000 units of this model to
be shipped annually throughout Europe, the U.S.,
Canada, Australia, New Zealand and Japan, where
they will be used for a wide range of uses from fish-
ing to family boating. The addition of this new model
brings the lineup of Yamaha 4-stroke outboards to a
total of 16 models, ranging from 2.5 hp to 225 hp.
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MBK to start production of F2.54%
b alittle bundle of big quali
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