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What Makes Attractive Products

I P& Takashi Kajikawa
O REFHRER

In today's world, there is such an abundance of things of all types in the marketplace that we
can virtually get almost anything we want. Among the many products available, however, there are
some that become hits and others that almost no one is interested in. What factors create this big
difference in product popularity? And, what creates the difference in market share for products of
the same uses in the same categories?

First of all, when we look at things from the standpoint of the buyer (consumer), the first test a
product must pass is having the appearance (this includes, design, quality of finish, etc.) to attract
the consumer who is looking for a product for a given purpose in a given price range. If your
product doesn't catch the consumer's eye at this stage in the selection process, you are out of
contention already. The second test is whether or not the customer perceives it as the real thing.
In other words, does the consumer think the product has the originality and the clear identity that
separates it from mere copies. If they see it as the real thing and it fits their personal taste, they
are likely to perceive it as an attractive product they want to purchase. Of course, the product
must also be sufficiently functional. Furthermore, brand image can be considered important in the
consumer's motivation to buy. In short, I believe that the attractiveness of a product is determined
by a combination of design, originality, identity, functionality and brand image. And, these are the
factors that I consider in my everyday evaluations of product appeal.

Now, how do we create this kind of appealing product. A product maker must first have a full and
detailed understanding of the customers' needs. Next, I think the makers themselves must come to
like the product they are creating. And, I believe it is important for the creator to put something of
his/her own soul into the product in a way that gives the product some kind of distinct character,
like the personality in a human being. This character can then become the product's appeal.

I believe that if a person works with passion to create a product, the consumers will feel a sense
of passion in that product. If a product is just created out of a sense of duty or with a feeling of
passivity, the efforts that went into creating it will not be conveyed 100% in the finished product.
But, if you put your soul into the creation of a product, I believe it will attract people and make
them want to do all they can to obtain it. I think that the same elements can be seen in the arts like
music and paintings. In other words, when people see or feel the soul of the artist in the work they
are moved by it or experience feelings of affinity for it.

Therefore, to me, an attractive product is one that has clear identity, has originality and is one in
which you can feel the soul of the person(s) who created it. And, isn't this the kind of product that

impresses the customers as the real thing?
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