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he island of Borneo in the .
TChina Sea is the third largest island

in the world. The northwest portion
of the island belongs to Malaysia and is
commonly
called East 58
Malaysia, and |
occupying a (s
section of the e
coastal region §
about in the
middle of East @5
Malaysia is &% “BA
the independent country of Brunei
Darussalam. In both of these countries
outboard motors are an essential part of
people’s lives. In this edition of Chantey we

take a look at the Yamaha outboard motors

~ that people here love and depend on and
the importers who supply and service
these products in the Borneo market.




Motor MJrke’f&}Borneo
motores fueraborda de Borneo

Malasia OrienInI/Br/me’L

I’_:

Vet

Pl et it i

orneg, en el Mar de la China\iéridional,
S la tercera isla mas grande

mundo%te noroeste de J4 isla
pertenece a Malasia y se conoce comb Malasia

Oriental, y aqui, en medio d& esta region
costera se encuentra el pais independiente de
Brunei. En estos dos paises, los motores
fueraborda son parte esencial de la vida de la
gente. En este niimero de Chantey centramos
nuesira atencion en el mercado de los
fueraborda Yamaha, tan queridos aqui por la
gente y tan necesarios para su existencia, y en
los importado- -
res que los
suministran y
realizan su
mantenimiento
en Borneo.
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St Malon

ost of Malaysia is divided between the Malay Peninsula and the northern part of Borneo. The

part of Malaysia on Borneo known as East Malaysia consists of two states, Sabah and

Sarawak. The tropical jungles covering these two states are known to be the home of many
rare animals and great biodiversity. The waters off the northeast coast of the island are also known for
some of the world's most beautiful diving spots. Meanwhile, the capital of Sabah state, Kota Kinabalu,
is Malaysia’s second largest city after the national capital, Kuala Lumpur.

Fishery, transport, tourist boating are main outboard uses

In East Malaysia, outboard motors are used largely in the fishery,
transport, and tourist (diving tours, island hopping, etc.) industries.
The company that imports and sells Yamaha outboard motors in this
region is Emas Marine Sdn. Bhd. And. in all three of these industries.
Yamaha has a very large market share thanks to the company’s
efforts,

The managing director of Emas Marine, Mr. Hii Hok Tuong, attribut-
es this success to his company’s policy of building and maintaining
close relationships with the region’s fishermen -

and their other main users, and being sure to
offer every customer a high level of quality ser-
vice. And, this is the policy that he aims to
maintain and continue to build on.

Visitors to the company’s main store in the city
of Tawau on the island's northeast coast will see
that they also sell the various types of fishing
gear and boat equipment the local fishermen
rely on. And. in addition to the line of Yamaha

The fishing village of Tawaw. The fishermen live in stilt houses
aver the water and use a steep landing slope to raise and lower
their boats from their own house

La cindad pesquera de Tawau, Los pescadores viven en casas de
pilores sobre el agua ¥ wsan unag rampa empinada para subir s
hajar las lanchas desde su propia casa

outboard motors, the store is also well stocked with a full range of
Yamaha Genuine outboard oil and spare parts. In the company’s five
stores there are a total of 15 mechanics at work, all of them skilled
technicians who have received an ongoing program of on-the-job
training.

Besides the import sales of Yamaha marine products, Emas Marine
also builds and sells boats. This gives the company a big sales advan-
tage of being able to offer boat-and-motor package deals.

The island of Sipadan near the Philippine sea-border is
a world-famous diving spot. To preserve the island
environment, there are tto lodging facilities on the island
itself. so neighboring islands like Mabul serve as the

- diving bases. Four stroke owthoards are being

\ inrroduced here in increasing numbers

Laisla de Sipadan, cerca de la frontera maritima con
Filipinas, es it lugar fantoso en todo el mundo parva la
= prictica del subynarinismo. En la isla no se piede
pernociar para proteger swmedio ambiente, por lo que
lay islas vecinas como Mabul sirven de base pargt oy
submirinistas, Los fiuerabordas de 4 tiempaoys son agui

) cadavez mas populares

alasia esta compuesta por la Malasia Peninsular y la region noroeste de la isla de Borneo —conocida como
Malasia Oriental- que comprende dos estados: Sabah y Sarawak. La jungla tropical que cubre estos dos
estados es cuna de animales unicos y tiene una gran biodiversidad. Las aguas de la costa noroeste de la isla
son también famosas por tener algunos de los lugares mas bellos del mundo para practicar submarinismo y buceo.
Ademads, Kota Kinabalu, la capital del estado de Sabah, es la segunda ciudad mas grande de Malasia, después de Kuala

Lumpur, la capital.

Los fuerabordas se usan para la pesca, el transporte y las lanchas turisticas

En Malasia Oriental, los motores fueraborda se utilizan
principalmente en los sectores de la pesca, el transporte y el turismo
(excursiones o viajes de buceo, navegacion por las islas, etc.). La
empresa (ue importa y vende los fuerabordas Yamaha en esta regién
es Emas Marine Sdn. Bhd. Y en estos tres sectores de la industria,
Yamaha tiene una buena cuota de mercado gracias a los esfuerzos
continuos de esta compania.

El director general de Emas Marine. Hii Hok Tuong, atribuye este
éxito a la politica de su empresa por construir y mantener estrechas
relaciones con los pescadores de la region y con sus principales
usuarios, y de ofrecer a cada cliente un servicio de alta calidad. Y ésta
es la politica que se propone mantener y seguir desarrollando.
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Los visitantes de la tienda principal de la compaiiia en la ciudad de
Tawau, en la costa nororiental de la isla, veran que también se venden
varios tipos de aparejos de pesca y de lanchas, productos en los que
tienen puesta gran confianza los pescadores locales. Y ademads de la
completa gama de fuerabordas Yamaha, la tienda también esta bien
equipada con piezas de repuesto y aceite original Yamaha para
fuerabordas. En las cinco tiendas de la empresa trabajan un total de 15
mecdnicos, todos ellos técnicos experimentados que han recibido
cursos continuos de formacion especializada. Ademas de vender
productos Yamaha, Emas Marine construye y vende también lanchas.
Asi la empresa se asegura de poder ofrecer al cliente unidades
completas, es decir lanchas con fueraborda.



Four stroke models are expanding sales too

In the Celebes Sea east of Tawau, there are numerous diving resorts
like the one on the island of Mabul. In the area are world-famous div-
ing spots like Sipadan Island that attract divers from all over the
world. To service this tourist market there are many transport and div-
ing boats at work, and it is especially noteworthy that four stroke out-
boards are becoming popular in this sector. This is unusual in the
Southeast Asian market.

Mr. Hii explains that introducing four stroke outboards with their
environmental friendliness and outstanding fuel economy has many
benefits for resort operators. What's more, because of their quieter
running and the absence of exhaust odor, four strokes make cruising
more enjoyable for the divers and tourists who come to these resorts,
In addition to the diving resorts, we also found a growing number of
four strokes being used in Borneo's largest resort city, Kota Kinabalu,
where they are used both on transport boats and boats for tourist uses
like parasailing. At resorts that want to offer their customers the best
possible service, four stroke outhoards are certain to be the focus of
increased industry attention.

Mr. Hii Hok Tuong of Emas
Marine (2nd from lef). The
ae._, company's head office is in
Tawau, where they also build
boats to sell in package deals
with cutboards

Hil Hok Tuong de Emas

2 Marine (el segundo por la
izquierda). La sede de la
npresa estd en Tawau,
donde tambidn constinven

0 lanchas que venden

| conjiintamente con

Y fuerabordas

Malaysia's second
largest ciry, Kota
Kinabalu, is a towrist
center. Tourist boats and
parasailing boats ply the
waters off the coast.
There are several
offshore islands with

Al este de Tawau, en el Mar de Célebes, hay numerosos centros
turisticos de buceo y submarinismo, como el de la isla de Mabul. La
zona es famosa por sus espléndidos lugares para la préctica de este
deporte, como la isla de Sipadan, que atrae a submarinistas de todo el
mundo, Para satisfacer las necesidades de este mercado hay muchas
lanchas de transporte y buceo, y estd creciendo el interés por los
fuerabordas de 4 tiempos, que se hacen cada vez mas populares en
este seclor, algo poco corriente en el mercado del Sudeste Asiatico.

El Sr. Hii Hok Tuong explica que los fuerabordas de 4 tiempos, al no
dafiar el medio ambiente y economizar combustible, tienen grandes

quiet resorts

Kota Kinabalu, la
segunda ctiudad mds i =
grunde de Malasia, es wn importante centro turistico. Lay lanchas surcan sus aguas costeras v hay
varias islas o cierta disiancia de la costa ideales para pasar tranguilas vacaciones

Las ventas de los cuatro tiempos aumentan también

ventajas para los operadores turisticos. Ademas, su funcionamiento
mas silencioso y la ausencia de olor en los gases de escape, hace su
utilizacién mas agradable para los submarinistas y turistas que vienen
a estos centros furisticos. Los fuerabordas de 4 tiempos también se
usan mucho en Kota Kinabalu, la ciudad més grande de Bomeo. en
lanchas de transporte y en actividades turisticas, como por ejemplo
arrastre de un paracaidas. En los centros turisticos que quieren ofrecer
a sus clientes el mejor servicio posible, los fuerabordas de 4 tiempos
se estan convirtiendo. cada vez mds, en el centro de atenci6n de la
industria.
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he small country of Brunei Darussalam has a land area of 6,000 square kilometers,
with the national capital, Bandar Seri Begawan, as its center, Despite its size, Brunei is
a rich nation blessed with abundant natural resources. One of the unique sites of
Brunei is the water village of Kampting Ayer in the capital, where some 30,000 people live in
houses on stilts over the shallows of the Brunei River. This centuries-old water community
includes schools and medical clinics, all built over the water. Here, boats are the only way to

get around, so you can imagine how important their boats and outboard motors are in daily life. Be m."r,s taxi boats, fishing L‘rmh are another,

The water village of Kampung Ayer standing in the Brunei River was
the first place we visited on our trip to Brunei. One of the first things
you notice here is the small, high-speed boats plying the waters pow-
ered by 40 or 60 hp outhoard motors. There are said to be about 1,000
of these boats here. At noon. transport boats gather at the village’s ele-
mentary school, which is also built over the water. School has ended
for the day and you watch as a steady stream of students board the
boats from the school’s wharf to return to their homes. Here an entire
community of 30,000 people lives “on™ the water, with not only hous-
es but the police station, fire station, clinics and other public buildings
all built over the Brunei River. Whereas in some parts of the world
only poor people live over the water, that is not the case here in Kam-
pung Ayer. It even appears that the standard of living here is slightly
higher than average. This lifestyle is a proud cultural tradition and an
attractive one, t0o.

This large outboard market is the business area of the Yamaha
importer Hai Hwang Trading Co.

My, Ee Fit Heng (right)
ancd Mr. Tan Kian
M Siong of the Yamaha
e | NS mporter for Brunei,
\( / V Hai Hwang Trading.
L The company also
promotes ise of Genuine
“YAMALUBE" owtboard oil
Lés Sves. Ee Fu Heng
(elerechu) v Tan Kian Siong
de Heail Hwang Trading. el
imiportador: Yamaha en
= Bruned. La empresa
promociona el uso de aceite
orieinal Yanalube para
fisercibordes

important market sector
Ademdy de los “raxis ndricos”, las lanchay
pesqueras somotro imporiante sector del mercado

The taxi boats that service the Kampung Ayer water village on the Brunei River are a

Jamous local service. People meake use of these taxis as a convenient form of daily

transpartation. It is “school boats™ not school buses thar take the children to and from
schaol. The gasoline stand in the photo is naturally for boaty

Loy Taxis nduticos que crean la civdad de Kamprng Ayer et el rio Bianned son
imprescindibles. La peblacidn los usa como praciico iansporte diario. ¥ son “lunchas
escolares” v no autibuses las que levan a los nifios a la escuela v Toy traen de vigho g
sty casas: La gasiolinerade la foro e naniredmeitte para lanthos

| pequeno pais de Brunei tiene una extensién de 6.000 kildmetros cuadrados y su centro es la capital Bandar Seri

Begawan. A pesar de su tamaiio, Brunei es un pais rico, favorecido por abundantes recursos naturales. Uno de los

lugares mas singulares de Brunei es la ciudad sobre el agua de Kampung Ayer en la capital, donde unas 30.000 personas
viven en casas construidas sobre pilotes y por encima de las aguas poco profundas del rio Brunei. Incluso las escuelas y
clinicas de esta colectividad, con siglos de tradicion a sus espaldas, estan todas ellas construidas sobre el agua. Las lanchas
son pues el linico medio para trasladarse de un lado a otro, por lo que su importancia es esencial en la vida diaria de la gente.

La ciudad sobre el agua de Kampung Ayer sobre el rio Brunei fue el
primer lugar que visitamos en nuestro viaje a Brunei. Una de las
primeras cosas que llaman aqui la atencién son las pequenias lanchas
que surcan las aguas a toda velocidad propulsadas por motores
fueraborda de 40 o 60 C.V. Se dice que hay aproximadamente mil de
estas lanchas. A mediodia, las lanchas de transporte se agrupan en la
escuela primaria de la ciudad, que estd tambien construida sobre el
agua, La escuela termina y puede verse a una gran cantidad de
alumnos subir a bordo de las lanchas desde el embarcadero de la
escuela para volver a sus casas. Aqui, toda la comunidad de 30.000
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personas vive sobre el agua y no sélo las casas, sino la comisaria, el
parque de bomberos, las clinicas y otros edificios piiblicos estin todos
construidos sobre el rio Brunei. Mientras que en algunas partes del
mundo s6lo la gente pobre vive sobre el agua, éste no parece ser el
caso en Kampung Ayer. Incluso el nivel de vida aqui es algo mayor
que la media. Este estilo de vida forma parte de una tradicion cultural
muy arraigada y atractiva,

Este gran mercado de fuerabordas es el campo de accion de Hai
Hwang Trading Co., el importador de Yamaha.



Efforis to create new demanc

According to Mr. Ee Fu Heng, the Director of Hai Hwang Trading Co..
the next big market sector the company is focusing on is the tender mar-
ket, which means supplying products to the police, hospitals, the fire
department and other public agencies. This segment of the market is one
that the company will be putting special efforts into with big expecta-
tions, especially considering the coming introductions of new up-graded
specs of some of Yamaha's larger-displacement outboards.

Presently, Yamaha enjoys a very high market share in the water taxi
segment and Hai Hwang Trading aims to keep this strong standing by
maintaining high-quality service operations. But, as they foresee an
inevitable shift from “life on the water” to “life on land,” the company
knows it will have to take new approaches and wim this shift into an
opportunity to create new demand.

One of the areas where they see potential for new demand is in the
recreational fishing segment. Fortunately, sport fishing is becoming a
popular new pastime for many people in this relatively affluent coun-
try. Public boat landings (trailered boat launching slopes) have been
built at several places along the coast, and there are also wealthy citi-
zens who are now building luxury homes along the backwater with
their own floating docks for boats.

Hail Hwang Trading now has contracts with five boat building compa-
nies in Brunei and is offering customers boat-motor package sales
with their products. This autumn, the company begins selling the
Yamaha four stroke outboards in Brunei for the first time, which will
further boost the product value of the boat-motor packages they intend
to promote in the blossoming sport fishing segment on the market.

- e -
— e L -
. o

The recreational fishing sector is a market for developing new demand. The
company cooperates with local boat builders to create new demand

El sector de i pesca departiva es un mercada en crectente desarvollo. La empresa

colabora con los constructores locales de lanchas para crear nueva demanda

Esfuerzos por crear nueva demanda

Segun el Sr. Ee Fu Heng, director de Hai Hwang Trading Co.. el
proximo gran mercado de la compania estd relacionado con los
concursos o licitaciones publicas. es decir el suministro de productos a la
policia, hospitales, cuartel de bomberos y otros organismos oficiales. La
empresa quiere centrar sus esfuerzos especialmente en este segmento del
mercado porque las expectativas son grandes, y mds si se toman en
consideracion las proximas presentaciones de algunos de los fuerabordas
Yamaha de mayor cilindrada con nuevas y mejores especificaciones.
Actualmente, Yamaha mantiene una alta cuota de mercado en el
segmento de los “taxis nauticos” vy Hai Hwang Trading tiene como
objetivo conservar esta privilegiada posicién con un servicio técnico de
alta calidad. Pero como se prevé un cambio inevitable de *la vida sobre
el agua” a “la vida sobre la tierra”. la empresa sabe que deberd dar un
nuevo enfoque a su politica y considera este cambio como una
oportunidad para crear nueva demanda.

Uno de los campos donde ven mis posibilidades es en el sector de Ia
pesca de recreo. Afortunadamente, la pesca deportiva se esta
convirtiendo en un nuevo y popular entretenimiento para muchos en este
pais bastante préspero. En varios lugares de la costa se han construido
muelles piblicos (rampas para botar lanchas desde remolques con
ruedas). También hay ciudadanos adinerados que estdn ahora
construyendo casas de lujo en la costa con muelles propios.

Hai Hwang Trading tiene va contratos con cinco constructoras de
lanchas en Brunei y ofrece a sus clientes ventas de unidades completas.
es decir lanchas con fuerabordas. Este otono, la empresa empieza a
vender fuerabordas Yamaha de 4 tiempos en Brunei, 1o que reforzard
atin mas el valor de las unidades completas que intentan impulsar en el
sector creciente de la pesca deportiva.

Co-sponsoring boat races
Boosting Yamaha’s brand .3
image o
Yamaha marine importer for Brunei,
Hai Hwang Trading Co., was proud to par-
ticipate as sponsor of a boat race event organized by the local
Yamaha dealer SYKT AWG HJ RAZALI 6 ANAK ANAK
and the water village community of Kampung Ayer, which was
held on the Sungai Bunga river on February 27 of this year.

The races were planned as an event for one of Brunei’s national
holidays. The event was a big success as a large part of the
community turned out to see some 350 pilots—many of whom
are boat taxi operators—compete.

In cooperation with Yamaha Distribution Singapore Pte. Ltd.
(YDS), Hai Hwang Trading provided YAMALUBE outboard
motor oil as prizes for the competitors. with the winner of the race
getting a full year's supply of YAMALUBE. This sponsorship
was very effective in publicizing the company Hai Hwang Trad-
ing and promoting Yamaha Genuine YAMALUBE oil.

Patrocinador de carreras de lanchas
Potenciar la imagen de marca Yamaha

El importador de productos marinos Yamaha en Brunei, Hai
Hwang Trading Co., fue orgulloso patrocinador de las
carreras de lanchas organizadas por el concesionario local de
Yamaha, Sykt Awg Hj Razali 6 Anak Anak, y la
colectividad de la ciudad de Kampung Ayer, y que se
celebrd en el rio Sungai Bunga el 27 de febrero de este ano.
Las carreras formaron parte del programa de actividades de
las fiestas nacionales de Brunei. El acontecimiento fue un
gran éxito ya que gran parte de la poblacién acudio para ver
competir a los aproximadamente 350 pilotos, muchos de
ellos conductores de taxis nduticos.

En cooperacion con Yamaha Distribution Singapore Pte,
Ltd. (YDS), Hai Hwang Trading proporcioné aceite
Yamalube para motores fueraborda como premio a los
competidores y, asi, el ganador de la carrera principal obtuvo
un afio completo de suministro de Yamalube. Este
patrocinio fue muy eficaz para hacer publicidad de la
compaiifa y promocionar el aceite Yamalube original de
Yamaha.

/
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On July 1, 2005, Yumuhu Motor / Yam a h a Mo '|'

celebrated the 50th Anniversary

_ef 'th‘e company’s founding. It

~ goes wnhoui saying that we

~ have grown and developed info
0 globul torporute group Ihanks_.
1o the efforts and cooperuhon of =
_ members of ihe Yumehu famlly-_?_-' -

]_n this issue Oﬁfﬁmﬁ}_’
from member:,,.aﬂﬁc«- )

: _ -stnéngthsn famxhcs and helgs pmple relax as I:hcy crgoy the gn;-al outdoers :
- through the boating lifestvle. — — ==
— Before 1984, merewemmYamahabeaimmpamesand.fewYmnaham-

if_j'_f_'_'_ ullrex}ef ihe _weﬂd__ From new on,
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Testimony to the Value of _Tenmwdrk |
| EE=  Phil Dyskow
——

YAMAHA MOTOR CORPORATION USA
USA- - — huHun,YundeGmp

 From its very beginning in- 1983, it has been a privilege and honor to witness the
- growth and success of Yamaha Marine Group iy the USA. This sueeess story

‘would-not be possible: mmculthehupponandmmnnumm -of Yamaha's lead-
ership, all Yamaha co-workers, plus more than 100 independent boat builders
-mdmoreﬂmzmﬂdealerpammmmeus whnhavemadeYamahaOm—
‘boards their power of choice. = S
Toeaelhedmemsof&:ﬂYammwmncomemhiemammﬂnymﬂfvalue'

‘boards in the U,S. There were some of the first P7 outboards seen-here-and -

= ._'_i-ﬂlﬂre.ueedtgyjustahandﬁafefanglers Fromthatmauspmuesmemelm' E

‘Marine-has grown into-amajormfluence in the U.S. marine industry. Yamaha's
distinetive loga on the outboard cowl is seen on transoms of boats from Alaska

= -uﬂ’fendaanﬂ Hawaii to Maine.

— Inaddition, Yamaha Marine Group's four popular boat companies, G3, Skeeter,
~ Cobia and Century brands, now enjoy full production schedules because they,

— '__' “too, meet the needs of the American Boater.
Today, about one in every three outboards now sold in the U.S. is a Yamaha.

And in larger V6 models, close to one of every two sold is a Yamaha, making
us one of the two U.S. outhoard leaders. This success can be attributed to a
three-pronged 5|rategy
—Buddsurmg

' _wnh the best boat bu:ldcr\ .md dealers in the U S




or’s 50th Anniversary

the dealership. With packaging, dealers would
1ow be able to order their customer’s boats
with ﬂ'le ouithoard of choice already prerigged by the boat builder. It was this
coneept ﬂ:la.t led: lo tbe estabh\fhmenl and gmmh of Yamaha Manne s OEM

Yamaha_ ombear_ds as the power of choice for their dealers and mmmmem

Boaters are passionate-about their lifestyle. As word of Yamaha's durability
_and tum-the-Key reliability spread. demand for Yamaha began to grow. While it
_was our Bechno!ogy ‘that won the awards, it was the on-water performance of

r1'Iie Wave of the Future

this technology when it counted that tumed boaters into- luyul OWRETS, Thc out=
board buyer trusts and believes in Yamaha not because we say they're great. but —
because of the continued growth of the Yamaha reputation for reliability. Our -~ -
owners are YJJTIahd s grcatcsl ddVOC‘dICQs who share Ihcfeialbihly story- by ===

ucts wuh its hlghesr awards, -
We are proud to have met lhe dxa]lenm of ﬁse'U S. bcﬁﬁ:mg markci w]n!e hvmg_
up to Yamaha's expectations with the-satisfaction that by worhngtogtherwe =

have all made boating bener andhe]pednm pmpicc:goy 1heﬂelsumumc_ =

an cx}ula.raung c‘ipencricc

through innovations thagwe olutonar
Wehavebeengwdbdl_}ydf&@lm nciples that st
ultimate perforniance and pes

focused on our.




Yamaha Motor’s 50th Anniversary

“The Waiting Is Over”

There are certain people that just have a fife long fascina-
tion for outboard motors almost like an illness; T have met
custorners like this and T must admit that Tam one of those
who sufferthis afflicion aswell.
Since a child I had always collected outboard brochtires:
uniil after school, and fora short period during university I began myﬁrsfﬁili time
job working for a marine dealer in Auckland selling Mercury outboards. It was at
this time T was infroduced 1o Yamaha outboards as we also had the ability to-sell
Yamaha, which at this stage had a range from 2 10 25hp. They immediately had-a
greal impression on me. They were so reliable. They: a]waysstar{ed,strmghlunof
the box. which wasn't the ease with all outhoards in those days: =
-However due to an-intemational agreement between “Yamaha and Mercury in
1976 Yamaha outboards Were no-longer sold inder the Yamaha brand name in
~ New Zealand; Australia or the USA. This was the time-Mariner was established
and Yamaha supplied engines between:!andﬁ{mptobematketedmderme
Mariner brand name: Agnmlwasmnn;xemdmﬂlﬂmmtbomls In 1978 1
was offered a position with: the-Mariner distributor for-NZ, who was also the
Yamaimmtemydedlsmbim 'I'neb&gdmdmgl'mtcrn'ﬂwasﬂmnwm
~more than likely thatﬁusmmpm]ywmldbwomeﬂ)eYamaimombmrddlsmhr
“tor-for NZ when the Brunswick-Yamahaagreement was terminated: Jn-October

“Yamaha outboard int New Zealand! : =

Samlae1982webegnwmmmmﬂmasMaﬁa'menuw,a '

pnvmelyomzedmm;ﬁnymﬂ'la 109% Y armaha Motor Co.. Ltd..]apﬂrmm)ershp
as the New Zealand: m'lpm'{erand distributor for Yamaha outhoards in New —
—  Zealand, (In 2001, Yamaim Momr New Zeaim:l was es!abhshed asa whoilv

: . crymnng ﬂme a.nd ﬂ}:ﬁﬁ[ Yamaha mn'ge dfoulboania
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YAMAHA MOTOR NEW ZEALAND
Marine National Manager New Zealand

_image brand, Our very first magazine advertisement-had the catch line
“The Waiting Is Over”

The impact of the new extended 1984 model range in-the market place
-confirmed that Yamaha was back and was serious about offering the best
products with high-tech feattres o the hoating public.

T the following years, Yamahia kept offering new state of the art produucts, and by

this time the consumer quickly accepted-Yamaha outboards as more leading tech-

“nology was offered. This reflected in second-hand produet prices as well which

meant-Yamaha outboards offered excellent tesale value and this seived 10-rein-

force the new: omtxmﬂpurcha&aerlhathndec]snm was the rightone,

One significant-promiofion was in- 1999 where a lightweight F4 was-tested 1o

secure a World Record. The distance achieved was a staggering 108,262 kilome--
ters (67227 statute miles) and & Guinness World Recond Certificate was issued for

' dwgrmmdmnoemvmdbyabm&pmmedbymmﬂmdmmmgal —=
~lon (imperial) of fuel. :

Anoﬂmrpﬁmononﬂmhasbeenur@omthamlmmNethaimdh.sbeen '
the suppoit offéred as an Official or Exelusive sopplier to *Team New Zealand'—
New Zealand’s America’s Cup am. ~Since 1988 Yamaha outhoards- in-New
~ Zealand have supported this team and our justification in this promotion-has
“always been not only based-or the day to day exposure for Yamaha locally, but
also should the-America’s Cup have been won by New Zealand one certain bene-

' Enﬂrwmldbe the New Zealand marine industry. After New Zealand won the

— very high profile America’s Cup in San Diego in 1995 all our wishes had come to
~fruition and in 2000 Team New Zealand successfully became the first country to

- defend the America’s Cup out of the USA. The events were staged in Auckland,

New Zealand during 2000 and 2003—Yamaha outboards absolutely dominated
this interational high-exposure sporting event. In fact out of the 240 outboards
used by challenging syndicates, race organizers, media, judge and patrol boats,
220 were Yamahas rangingfrom the F100 to the extremely popular F225. Yama-
ha proved-tarbe-the only outboard that could offer the level of reliability required.
-~ The follow-up (o this s that the America’s Cup Management has again chosen
Yamaha t(xaihpan:o‘l and judge boats fortie next Amen@ SCng tu be s&agmi in.
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31 years of Yamaha presence iri this market, the contiibution that it has made
t0 Mexico's fishing and marine recreational industries is unquestionable and
above all ather competitors™ brands.

What Yamaha brand products mean to Mexican customers is that they are
manufactured by a serious company with: superior quality manufacturing phi-
losophy, long life products, continuous techinological development and a com-
mitment to the full satisfaction of its costomers and a environmental con-
sciousness of the well being of their communities.

During the fime thal we have been associated with Yamaha, we have leamed
to -develop our own working principles; which tie: with its business philoso-
phy: Rely on a long term commiitment from- our sharéholders, our business
associates and our working team. Develop and offer a full after-sales service

Thrilling, Impressing, and
Touching Customers’ Hearts

C‘t)ﬂgi’dttﬁaﬂms 1-Yamaha Motor Company on your 50th anniversary
celebration!

Supratechnic is glad-and honored to be a part of this memorable occasion
that signifies another milestone in 'Yamaha Motor’s history. The Manage-
ment and Staff truly and richly deserve such success and recognition.
Opver the years, Yamaha has gained worldwide recognition and our company is
proud to be the distributor of Yamaha Marine products. As with any anniver-
sary, one can’t help but look back and reminisce about the accomplishments and
challenges of the past and marvel at how far we have come in our business asso-
ciation with you.

Yamaha enjoys a reputation for being a leader in its products and services. She
has developed the ability to successfully execute her business stratégies.

The best thing about Yamaha Motor Companys however, has been the staff’s

willingness to go that extra mile to ensure that the customers consisteritly use
quality products. This not only allows qumha MQtor to eam the trust and con= —

fidence of the customers but also enable customers to-truly-enjoy. the-quality

products and services that gcm_.m:ely thrill; _:mj:at;a, and t_ouch CUSIOMErs™ —

”Yumuhn spells irusl

— T.M..loseph

of spare parts and technical support in order to assure the loyalty of our cus-
tomers. Have state of the art technology i all the products and services we
offer. Understand the social-environment of our markets in order to make an
active and committed participation. Continually educate our own staff and
customers. And as the basic philosophy of the business: Never give up!

We feel very proud to be associated with a leading and innovating corpération
and be part of the worldwide extensive Yamaha family.

From all the staff at IMEMSA, its distributors’ network and the writer. we
extend the most affectionate congratulations to all Yamaha Motor: Co., Lid.
personnel, executives, senior executives and board of directors, for reaching
its first 50th anniversary, and we are certain that you will successfully
embrace the challenges of the next 50.

Andy Heng &
SUPRATECHNIC PTE. L1D.

Director Republic-of-Singapore

hearts—the first time and every time. =
Through our association with Yamaha Motor Company
since 1968 when our company: was first incorporated,
we 100 have grown from a simple beginning-into a
major company- with a‘solid presence in Singapore and
West Vlalayﬁaa for the distribution of Yamaha Marine products.- We would like
to thank Yamaha’s past and present Management-and: Stafi-who have been
instrimental in-our growth, Their-efforts to deliver-top-notch quality products (o

our customers to this-very-day isthe reason for Yamaha's market leadership, —
Ananniveisany-also provides the opportunity to-look forward to-what lies ahead:

T'am confident that the relations that have been developed over the years
between Supratechnic Pre Lid and Yamaha Motor Company will stand-us i

good stead for-the years to.come; T-am-Sure-that we will canhnue o overcome ——

the varions challenges, which lies ahead.

Twish Yamaha Motor Company mymmmufpnm andprqumy
Happy 50th-anniversary! -~ =
FrmmheMumgmuenlandSmeefSup:MMchup. ' PR et
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Yamaha Motor’s 50th Anniversary

other competing brands like Evinrude and Johnson, which evenmally disappeared
from the coastal belt. Today the choice is limited to Mariner. Suzuki and Yamaha, of
which Yamaha commands an overwhelming 70% of the market share,-

I 1994. Yamaha's market share hit-an all time low of around 40% when-Suzuki
emeroed as the market leader followed by Yamaha and Mariner.

In 1996. we experienced total demoralisation for having to share the Indian territo=
ry with yet-another distributor. A quasi-govermnment umbmkmg with privileges
like sales tax exemption and exclusive authority to disburse subsidy element from
the Govemment in a major market that constitutes over 40% of the market shire
in Kerali. George Maijo eventually-eame to-a stand sill;

Otr p(mdeslmrrmﬁm.unnd on the 14th & 15th-of March 2003, Yamaha hon-
ored-us on the oceasion of their first South-Asian Summitheld ar Colombo, Sr
Lanka for the efforts we put i (o penetrate and distribute the produict ir the Tndian
markel. The honor bestowed upon us is yet another example of Yamaha's respect
for values andits total commitment towards distributors:

Howeyer l)istor_y was 10 be re-writienron May 25, 2003, a remarkable day. Mina—

III

”Yumuhu. ltsa wny of Life!

~ Republic of Bouth-Africa angilg Director

mi-san came with a slogan “George Maijo, wake-up and prove yourself that you
are capable to be the sole distributar in India.” We wasted no time. We established
Yamaha's market leadership withina year's time, —
Wehaveawsmnthallsfarstchtcdandmrgoalismeﬁdbl&Yamahaspdsl
glory in the OBM industry; asamonepolyanﬁwsmmestamforwmsm
comein India.

Thronghout history, progress has always corme for those-who have said “ireould

be done.” We are a dedicated force, luyalandcammmdtmit“‘{amahd brand,

enotionally and personally: Of cotrse. it also makes good busingss sense: Need-

- lessto'say, our trust in*“Yamaha' m-ﬂifueluurﬁmxreas;mmﬂons ’Ihﬁﬁ.mrreman

opportunity undiscovered.”

The Yamaha family worldwide can discover the future heeding 1o the advise of
Mr. Genichi Kawakami, the first President of Yamaha: “Be prepamdﬁar anything.
Times of success are also times to be preparing for the next change.”

Winning customer frust is everything for both producs and businesses: Reach out
0 Our customers, Sincerely with Yamam sslogan’ ’Teucrung Yuuert“

John Robeﬂsoﬁ

'YAMAHA DISTRIBUTORS SOUTH AFRICA-

~ It is our belief that Yanwha Blsm'buton in South Africa i is one: of the longesi'

standmg dlsu-]bulors for Yamaha Motor in the world! The business started

dealing with - YMC in 1962, 50 we have a vé.w pmud 43-year m]auonshlp.
-~ with Yamaha Motor.

—— We-staried with- motomydea; and over the. yem we have gmwn 10 n‘.prebem'
— virtually all-of the Yamaha Motor products in South Africa, Botswana, -~
Nannbm.T.zsmthwamlmd, Zzunﬁxa .mci_ ozaminquc mdpiayawpport' =

=== ments,pmandlmﬁndAV) '

S ’[I:e'mﬁunSoutI'lAMulsmdlmannon ﬁ*st"and third world” so
= mrpmduﬂmtq:andmad:ehngacﬂvﬁma]soﬂdﬂmﬁnmabasm%y—
cle:mhnsRletoﬂwﬂfOStpmmﬂﬂspech “from Enduro outbosrds to the
Tatest Z3O(-HPDL from utility. po

ucmsiupwm YM'CKashew,md wmxs:peeplc‘ The first Japanese pesson [

20 years later, talking and laughing about sorme-of
ﬂerexgene;kx_s nver {]n: yeaml[ haye over 200 business cards of Yamaha peo-
plel he-years! Despite some very tough negotiations and some

: wrmmc from time to time, we hdvc enjoved f'uk

- .'-Dpll'llt’.)l’!b, but w;ﬂmmmnm_ gouL mem kecpYarmm number one!!
ges-we hac mm#fepw%ﬂyem was the

have devclaped the ultimate, but then the tollowma yeart’s befiera;
Greg BcnnciL Dnutor for Mannc (23 years wmoe;} ‘Iwmhmaﬁct

usomer md bl

—service): “Passion for Yamaha, that’s it! Had

= ets. 10 2ol cars for lwaury golf estates! —
j---—::_'-Icmsgywmhmmumﬂmwuuda}ymgmgdlmmmm;— products.”” -~

~ And finally, A comment tnomMr “Danny Mﬁldﬁ;nwner of our blggwd&iﬂer :
—  metw in 1981, and shortly thereafter Mr.
= _' === "KmAah&Iasf ymihadﬁe*p‘[easme --ha\angdmerwnﬂ'i both these-ger

us 10 gg}o"s_l;ep'm night knowing the cus-
tomers”expectations will be met.”
Steve Thompson; Parts manager (32 years

il
~my. first Yammy YF-1 in 1965 and have
“never lost the excitement for riding.”
Mike de Vos, Motorcycle Manger (15 years service): “1 am continually
impressed with Yamaha's ability to produce new model concepts, providing
us with a superior range of motorcycles and ATVs to stir riders’ body and
soul...a true Kando experience.”
And even a different perspective from our finance director, Darry Lovegrove,
- who has been with us for “only” 5 years: “Constantly pushing the technologi-
“—al envelum, whilst rétaining principles of integrity and honor. Passion; pas-

sion; passion.. Passionate about bnngmgemtemnnt 10 the | usexs of- Yamaha- =

Einex-Yamaha, who, handlé’s*n"mtumyglesand marine products, and has been

~ & Yamaha dealer for 28 years: *36-years ago, my first Yamaha...what: apn‘ﬂ
y-smakl Ymahadedlershlp called Linex Yamaha=

uct. 28 yearsago,
Motors...whit-a produet® |12 years-ago, to be the top Yamaha dcall_:i_-' for
marine prqjm:s ﬂndmmmeyeles ~what a product! NOW, still top \fmﬁah'i
what a product! It is the product .md mpipm'(

tm“nmkmmoyany bpassion. WE SELL FUN!"

nonfmgﬁﬁEMBDf foh-san in nrider training as s well!

1 : appmpnak, \lL)Edﬂ‘a was ‘Yamuhu

Wh.xt &MM rbe associated with! The wsmq_i_q_ﬁ-

md—BrMen and the dedn.auon ﬂf a]ﬁhnﬂﬁ.ﬂ"ﬁwﬁ

innovative, leaclmg dg

Long may Yamaha Mutorarﬂ‘ﬁitﬂ'Wampm\»c dn_ﬁfgﬁ;g

At YBS We_hzme tue&lio-biiﬂd:me Ydm:lh(l reput.mon in Soulh Aﬁ:u':a.—mt =




Yamaha: lneSIimubIe benefits to Nigeria

Paul Newns

. . JOHN HOLT & COMPANY LTD. (l.werpooll
Federal Republic Nigeria Chairman

As Chairman of Jul:ln Holt & Company ‘(Liverpoal) Limited Fam dehghled,
‘on behalf of the John Holt Grmrp1 to congratulate Yamaha Motor Company
on the oceasion of its S0th-anniversary, 5

John Holt s proud of its 32-year association with Yamaha, which com-
menced shortly after I joined Holts. Throughout that time I have been closely
involved in developing what has been an enjoyable and successful relation-
ship between Yamaha-and John Holt. -

It is interesting to reflect that at the fime of Yamaha's founding, John Holt had
-already. been in business-for: some: 88 years since its eponymous founder
begantrading in 1867.—

During its fong- hlstmy there are a few parts of the world in which John Holt
‘has-not done business. but-it was originally established in West Africa as a
public quoted company and became an international conglomerate.

John Holt-was acquired by the British conglomerate Lonrho Ple in 1968, but
~ today-John Holt=is a-private company which I and two partners, James
MeLardy and Chief € [ Ezeh acquired from Lonrho in 2001.
~Our business-temains principally in Africa and more specifically in Nigeria.
—the: temtmy 4 which John Holt represents Yamaha as its sole franchisee.
~The association of John Holt and Yamaha has delivered inestimable benefits
=) Njgena. The inshore fishing industry uses glass fibre boats manufactured in

— Nigeria, hence protecting natural resources as canoes made from hollowed out

logs have been replaced by the longer lasting and more reliable Yamaha

Yamaha implanted _Lts :
50 years ago. It

i

=

e

s
1

(8

designed-products. Other boats have been
supplied to Navy, Army and Police and we
also provide transportation for oil industry
personnel. Naturally these boats are powered
by Yamaha outboard engines, which remain
the undisputed brand leader.

Whilst the oil industry remains critical to
Nigéria's economy, other sectors have seen
the benefit of Yamaha products, Many small
businesses have prospered through the avail-—
ability of effective power supply provided: by portable Yazmha genemtmg
sets.

Efforts to develop the agricultural sector have been msted hy the: avm!abﬂnv
of Yamaha water pumps and ‘multi-purpose engines—many of which have
been provided under government or World Bank funded schemes.

Yamaha motorcycles have provided cheap reliable-transport to coum]ass 3

thousands of Nigerians. They continue fo be the-first choice for flect supply-fo-

armed forces, relief contracts and-banks where mpumnm ancl m{sabtﬁty are

paramount factors in- mrpphﬁrselecﬁm‘r = =
I trust our association will confinue to-thrive and prosper in theyeaxs 10 come

andm.nYamsha sgcldenamuvmywmbemepmcumorofmysuchca}- =
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Service

Maintenance tips — Part 3

In this edition of our technical advice series on 4-stroke outboards
we answer questions about one of the important parts of a
4-stroke engine, the timing belt.

(1) Installing the timing belt

@ Are there any things to note when
installing a new timing belt?

A There are no particular guidelines for installing a new timing
bel. But, when re-mounting the same belt after disassembling the
engine you should be sure fo mount the belt so that it furns in the
same direction as before. A toothed belt is used for the fiming belt
and during operation the pressure is always opplied in the same
direction and its fit is based on use in that direction. When remov-

when reassembling.

" one-point advice

Servicio

Consejos de mantenimiento (32 parte),

En esta serie de consejos técnicos sobre fuerabordas de 4 tiempos,
contestamos algunas preguntas sobre la correa de distribucion del
encendido, una de las piezas mas importantes del motor de 4

| tiempos.

(1) Instalacion de la correa de distribucion

¢Qué hay que tener en cuenta al instalar
| la correa de distribucion?

R: No hay que tener en cuenta nada especial, pero si va a usar la
misma correa después de desmontar el motor, asegirese de que gira

' en el mismo sentido que antes. La correa de distribucion es dentada y
" durante el funcionamiento del mofor, la presion se aplica siempre en
el mismo sentido. Por eso quedard bien montada Gnicamente si gira
. en el sentido correcto. Al quitarla, marque el sentido de giro sobre la
ing the belt be sure to mark on the outside of the belt the rotation- |
al direction so that you can put it back on in the right direction |

parte exterior de la correa para montarla luego en el sentido correcto.

(2) Protecting the timing belt

‘ O Are there any things to be careful
about in order to protect the timing
belt?

A Yes. The fiming belt is an important part of the 4-siroke |
engine that influences the timing of the opening and dlosing of the
intake and exhaust valves. The timing belt is made of a lamination |
of rubber and doth. il (including grease) and water can damage

the belt. 0il makes the rubber swell and can cause it fo separate
from the cloth. Water makes the cloth swell and can cause it to
separate from the rubber. These can cause the belt o break during

operation and possibly result in serious damage to the engine. |
Avoid getting oil or water on the beli. And, when storing, avoid |
o deje en confacto directo con los rayos del sol.

exposure to direct sunlight.

(3) Interval for replacing the timing belt

ﬁ_j_ How often should the timing belt be
B replaced with a new one?

A For all the Yamaha 4-stroke outboards using a toothed belt, |
we recommend that the belt be replaced after 1,000 hours of |
engine operation or five years, whichever comes first. As for other |
. siga las instrucciones de los respectivos manuales de servicio.

Yomaha models, please refer to the instructions in their respective
service manuals,

Please write to me with any questions about service.
Cm““’"‘é';'.,m conmigo ante cualquier pregunta que.
tenga sobre servicio y reparaciones.
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(2) Proteccion de la correa de distribucion

: ¢ Se debe tener cuidado para proteger la

correa de distribucion?

R: Si, la correa de distribucion es una pieza muy importante del
motor de 4 tiempos y afecta el momento en que se abren y se dierran
las valvulas de admision y escape. La correa esta formada por varias
capas de caucho y fela. El aceite, lo grosa y el agua pueden causar
diversos dafios. El aceite hincha el caucho y puede producir una
separacion de las capos de telo. El agua hincha la tela y puede
rmducir una separacion de los capas de caucho. Debido a estas causas,
o correa puede romperse durante el funcionamiento del motor y
causar serios dafios. Evite que caiga aceite o agua sobre la correa. No

(3) Cambio de la correa de distribucion

¢ Con qué frecuencia hay que cambiar la
correa de distribucién por una nueva?

R: En los fuerabordas Yomaha F100A y F80A, se recomienda
cambiarla después de 1.000 horas de funcionamiento o después de
dinco afios, lo que ocurra primero. En los demas modelos Yomaha,
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Bringing life back to our rivers

The Yamaha marine distributor for Argentina, Nautica Recon-
quista, has launched an environmental campaign with the coopera-
tion of its sales network. Since this year, this campaign named
“CAMPANA 10x1" helps to restore the fish resources of the
Parana River by releasing 10 young Pacu fish in the river system for
every Yamaha outboard motor sold.
Says Nautica Reconquista’s president, Mr. Rail Petroli, “Because
we sell marine leisure products, we must be concerned about
Argentina’s marine environment. The depletion of fish resources in
the Parana River is one of Argentina’s biggest environmental prob-
lems. But just talking about the problems is not enough. That’s why
we set this action campaign in motion.”
In January. 1.000 young Pacu fish were released by the “Corvina Fest™
campaign held at the headwaters of the Parana River system in Lake
Herradura. “We were pleased to see the great response to
this campaign, not only by the various fishing clubs and
environmental groups but also by the average citizens,”
says president Petroli. “Solving environmental problems
is never easy, but we want to continue to send a message
of hope that something is being done. We will keep
working with specialists and the society as a whole and
show people that the environmental concemns of our cus-
tomers are being translate into action.
From Mauricio Petroli, Nautica Recongquista, Argentina

Devolviendo la vida a nuestros rios

Ndutica Reconquista, el distribuidor nautico de Yamaha en
Argentina, tiene en marcha desde este afio la campafia
medioambiental “CAMPANA 10x1” en estrecha
colaboracion con su red de ventas. La finalidad del proyecto es
regenerar los recursos pesqueros del rio Parand soltando en el rio 10
crias de pacti por cada fueraborda Yamaha vendido.

En palabras de Rail Petroli. director gerente de Nautica Reconquista,
“dado que vendemos productos nduticos debemos preocuparnos por el
medio ambiente marino. La disminucién de los recursos pesqueros del

\OUn

10x1™

Peru

The poster of “CAMPANA
10x1” campaign ”
El poster de ln “CAMPANA

Argentina

Many citizens joined in the release of young native Paeu fish, which have a
high survival rate and will grow to a body length of about 80 cm

Muchas personas asistieron a la suelta de crias de pacti, que tienen una
alta tasa de supervivencia y que crecerdn hasta alcanzar uios 80 cm

rio Parand es uno de los mayores problemas
medioambientales que tiene Argentina. Pero hablar sobre
estos problemas no es suficiente y por eso pusimos en
marcha esta campaia”.

En enero se soltaron 1.000 crias de pacii en el concurso
de pesca de corvina celebrado en la cabecera del rio
Parand, en la laguna de Herradura. “Nos alegré
comprobar la gran acogida que tiene nuestra campana no
s6lo por parte de diversos clubes de pesca y de grupos
medioambientales, sino también del ciudadano medio.”
afirma Petroli. *“Resolver los problemas
medioambientales no es nunca ficil pero queremos seguir enviando
un mensaje de esperanza de que se estd haciendo algo. Continuaremos
trabajando con los especialistas y con el conjunto de la sociedad para
demostrar a todos que las preocupaciones de nuestros clientes por el
medio ambiente estin produciendo frutos™.

Enviado por Mauricio Petroli, Ndutica Reconquista, Argentina

Yamaha on highest boatable lake in
the world

March 25, 2005 saw the 3rd running of the Nauti-
cal Encounter Titicaca at Puno City, Peru. At an |
elevation of 3.827 meters above sea level, Lake
Titicaca is known as the highest navigable lake in
the world, This event was organized to promote
tourism for Puno and hopefully make Titicaca a
popular stop on the PWC competition circuit. In
cooperation with its local dealer Dolphin Runner,
Yamaha Motor del Peru S.A. (YMDP) entered a
GP1300R WaveRunner ridden by six-time IJSBA
world champion Nicolas Rius.

Mr. Pereyra of Dolphin Runner takes a native resident from the

YMDP will continue with events like this and Jamots floating community of Uros for  ride on the Yamaha
others that bring the Yamaha brand closer to our Ed:mrdn Pereyra de Dolphin Runner invita a 1un miembro de la

customers. iddad [l
From Javier Callegari, YMDP, Peru Yanaha GPI30R

Yamaha en el lago navegable mas alto del mundo

El 25 de marzo se disput6 la 3" edicién del Encuentro Néutico del
Titicaca en la ciudad de Puno. A 3.827 metros sobre el nivel del
mar. el Titicaca es el lago navegable més alto del mundo. Este
evento se celebr con el fin de promocionar el turismo en Puno y
para hacer del Titicaca un lugar popular dentro del circuito de las

Peru

" VAMAA,;S

Nicolas Rius, Jawcr Caﬂzgm (Commercial Marwg-
er, YMDP) and Eduardo Pereyra (Manager of Dol-

phin Runner)

Nicolds Rius, Javier Callegari (director comercial de
YMDP) y Eduardo Pereyra (director de Dolphin
Ruriner)

de los Uros a un recorrido en la

competiciones de motos nauticas. En colaboracién con su
concesionario local Dolphin Runner, Yamaha Motor del Peni S.A.
(YMDP) participé con una WaveRunner GP1300R pilotada por
Nicolds Rius, seis veces campedn mundial de la IISBA. YMDP
seguird organizando eventos como éste, que acercardn la marca
Yamaha a nuestros clientes.

Javier Callegari, YMDP, Perii
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“News Round-up

Mexico

PWC safe-riding course
draws enthusiastic
turnout

A WaveRunner riding safety course
was held in Mexico’s famous Pacif-
ic resort city of Acapulco on March
9 and 10. An unexpectedly large
and intent group of 27 participants
turned out for this WaveRunner
safety course, most of whom were
personal watercraft (PWC) rental
operators. For these operators who

L

about the safety and security of their customers

Curso sobre seguridad en la
conduccién de motos nauticas

El 9 y 10 de marzo se celebrd en Acapulco, la
famosa ciudad turistica del Pacifico, un curso
sobre seguridad en conduccién WaveRunner.
Un nidmero no esperado de 27 personas, la
mayoria de ellos gente dedicada al alquiler de
motos nauticas, se presentaron al curso. Para
ellos, que generalmente trabajan todo el afio
con turistas de todo el mundo, la seguridad del
usuario es algo primordial. Dado que muchos

The rental operators took the course diligently because they are concerned  Ja |os participantes eran los propios

cater to the year-round flow of  Losresponsables de alquilar motos néuticas mostraron gran interés en el propietarios de los servicios de alquiler de
tourists from around the world, user  ¢arso porque su preacupaciin por la seguridad de sus clientes motos nduticas y debido a su estrecho

safety is a big issue, Since many of these participants were the chief
operators of PWC rental services who are dealing with rental users
every day. they came to the course with a high level of interest in the
fine points of safety instruction. They also brought a wealth of experi-
ence in safety issues that will surely be reflected in future courses, as
Yamaha continues to hold these events in markets around the world
with the aim of promoting the “Fun to Ride WaveRunner” image.
From Tetsuya Kaneko, IMEMSA, Mexico

contacto diario con los usuarios, hubo mucho interés por todo lo
relacionado con la seguridad motondutica. Por su parte, ellos aportaron
al curso su enorme experiencia en temas y medidas de seguridad, lo
que servird para mejorar cursos posteriores, porque Yamaha seguird
celebrando estos cursos en todo el mundo para promover su campari
“La diversién de conducir una WaveRunner™.

Enviado por Tetsuya Kaneko. IMEMSA, México

The Philippines Filipinas

Manila Bay clean-up is one of
ALS Marine’s CCS activities

On April 16, 2005, ALS Marine Center
Corporation sponsored the Manila Bay
Clean-Up Project. This event was orga-
nized by the 101st Philippine Coast Guard
Auxiliary, The Manila Yacht Club and the
Department of Environmental and Natural
Resources. Forty students and faculty from
the Philippine State College of Aeronau-
tics participated in the event.

Two garbage barges and one ALS boat

La limpieza de la bahia de Manila,
una de las actividades de ALS Marine

El 16 de abril de 2005, la empresa ALS Marine
Center Corporation patrociné el proyecto de
limpieza de la bahia de Manila. Este
acontecimiento fue organizado por la 101 Tropa
Auxiliar de Guardacostas de Filipinas, el Club
N#utico de Manila y el Departamento de
Recursos Naturales y Medioambientales. En sus
actividades participaron cuarenta estudiantes y
personal docente de la Escuela Universitaria
estatal de Aerondutica.

powered by Yamaha outboard motors As event sponsor, ALS Marine is helping protect the Manila Bay  Para limpiar la bahia se utilizaron dos barcazas y

were utilized to clean up the Bay. Before ¢Vironment

ALS Marine patrocina y ayuda a proteger el medio ambiente de la

the actual clean-up, the students and other pan de Manile.
participants were given a brief orientation
on the condition of Manila Bay and its
importance in the lives of many Filipinos.
Manila Bay serves as the water basin of
several neighboring towns, and it’s the
number one tourist and leisure spot in the
city because of its famous sunsets. Also,
many fishermen depend on the waters of [
Manila Bay for their daily catch.

This event is just one of the numerous activ-
ities ALS Marine is involved in as part of §
our community service activities (CCS).
We have particularly chosen to support this
project because we are one of the beneficia-

una lancha ALS propulsada por motores
fueraborda Yamaha. Antes de empezar a
limpiar, los estudiantes y demds participantes
recibieron una breve orientacion sobre el estado
de la bahia de Manila y la importancia que tiene
en la vida de muchos filipinos. La bahfa de
Manila sirve de salida al mar a varias ciudades
| de los alrededores y es el principal atractivo
B turistico y de ocio de la ciudad por sus famosas
puestas de sol. También, muchos pescadores
dependen de las aguas de la bahia para sus
capturas diarias,

Este acontecimiento es s6lo una de las muchas
tareas en las que participa ALS Marine dentro de
su programa CCS de actividades al servicio de la
comunidad. Se ha elegido apoyar especialmente

ries of the waters of Manila Bay, where We  7we volunteers prepare to head out to clean up the Bay este proyecto porque nosotros somos uno de los
regularly conduct our boat and Yamaha Los voluntarios se preparan para limpiar la bahia beneficiarios de las aguas de la bahfa de Manila,

outboard motor and WaveRunner demons-
trations for our customers.

From Cristina T. Supangan, ALS
Marine Center Corporation, the Philip-
pines
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lugar donde efectuamos con frecuencia
demostraciones de lanchas, motores fueraborda
y WaveRunner Yamaha a nuestros clientes.
Enviado por Cristina T. Supangan, ALS
Marine, Filipinas



Colombia

Yamaha coniributes to education long-term

The Yamaha marine and power prod-
uct distributor in Colombia, Eduardofio
S.A.offers a prime example of the
strong global Yamaha group commit-
ment to corporate social responsibility.
For several years Eduardofio has con-
tinued a campaign that contributes
school notebooks to elementary and
middle schools through its public-ser-
vice Eduardofio Foundation on the
belief that contributing to education is
one of the best ways to contribute to
society and people’s lives. Starting with
20,000 notebooks in 2000, the cam-
paign has spread nationwide, with
72,036 notebooks in 2005. The cam-
ign involves Eduardoiio’s dealer net-
work, which not only brings Yamaha
closer to the dealers but also brings the
dealers closer to their communities.

Colombia
Yamaha contribuye a la educacion a largo plazo

Eduardofio S.A., el distribuidor de
generadores, bombas y productos marinos
Yamaha en Colombia. es buen ejemplo
del firme compromiso global del grupo
Yamaha en lo referente a la
responsabilidad social de la empresa.
Durante varios anos, Eduardofio ha
llevado a cabo una campana de entrega de
cuademnos escolares a escuelas primarias y
secundarias a través de su Fundacion
Eduardofio, en la creencia de que apoyar la
educacion es una de las mejores formas de
contribuir a la sociedad y de mejorar la
vida de la gente. La campana, que empezo
entregando 20,000 cuadernos en el afo
2000, se ha extendido por todo el pais y en
2005 ha distribuido 72.036. En ella
participa la red de concesionarios
Eduardono, que no s6lo acerca Yamaha a
los concesionarios, sino también los

From José Wills, Eduardorio S.A., — ” . concesionarios a la comunidad local.

Colombia L e s Enviado por José Wills, Eduardoiio SA.,
Colombia

Singapore Singapur

Boat Asia 2005 reflects g 5 BoatAsia 2005 refleja el

regional growth in boating — crecimiento regional del

industry P

With a strong showing over its run from
April 14 to 17, Singapore's Boatl Asia
2005 trade show clearly marked a
regional up-tick in interest for boats and
the yachting lifestyle. According to show
organizer Suntec Integrated Media, the
show at Singapore’s Sentosa Cove saw a
25 percent increase in visitors—to 5,189—
compared to the previous year turning
out to see booths by some 100
exhibitors. At the prominent Yamaha booth
In a dramatic arrival to officiate the
opening of Boat Asia 2005, Dr. Vivian Balakrishnan, Singapore’s
Minister For Community Development, Youth and Sports and Sec-
ond Minister For Trade and Industry, rode a Yamaha WaveRunner
GP1300R accompanied by an FX160 High Output supplied by the
Yamaha marine distributor Supratechnic Pte. Ltd.

In the show, Supratechnic’s promi-
nent 54 sq.m. Yamaha booth dis- w
played a wide range of environ-
ment-friendly Yamaha 4-stroke out-
board motors from the FISAMHS
up to the F225AETX, and the
proven 2-stroke outboards. The
WaveRunner exhibit featured the 4-
stroke FX160 Cruiser and VX Sports
models. The theme of the booth was
“Boating is for everyone.”

In conjunction with the Boat Show,
the Yamaha S-1 Worldwide Slalom
and demo rides using the GP1300R
& FX 160 High Output were very

LT

* SYAMAHA LAY

El stand de Yamaha ocupaba un lugar prominente en el salon

| sector nautico
Con gran asistencia de publico del 14 al
17 de abril, el salén comercial ndutico
Boat Asia de Singapur demostrd
claramente el creciente interés del piiblico
por las lanchas y los productos nauticos.
Segiin su organizador, Suntec Integrated
Media, en el certamen celebrado en la
cala Sentosa aumento un 25 por ciento el
nimero de visitantes respecto al aio
anterior hasta alcanzar 5.189, mientras
que los stands se aproximaron a 100.
En una espectacular llegada para la
inauguracién de Boat Asia 2005. el Dr. Vivian Balakrishnan,
ministro de Desarrollo Comunitario, Juventud y Deportes y niimero
dos del Ministerio de Comercio e Industria, condujo una Yamaha
WaveRunner GP1300R acompaiada por una FX160 de gran
potencia suministrada por Supratechnic Pte Ltd.,
el distribvidor marino de Yamaha.
En el salén nautico ocupd un lugar destacado el
stand de 54 metros cuadrados de Supratechnic
que expuso una amplia gama de fuerabordas
ecoldgicos Yamaha de 4 tiempos, desde el
FISAMHS hasta el F225AETX, y de fiables
fuerabordas de 2 tiempos. Entre las
WaveRunner se encontraban la FX160 Cruiser
de 4 tiempos y los modelos deportivos VX. El
lema del stand fue “La navegacion con lanchas
es para todos™.
Junto con el stand, el Slalom Mundial S-1 y
las pruebas de demostracion de Yamaha con
las GP1300R y FX160 fueron también muy

Boat Asia 2005 visitors enjoyed Yamaha WaveRunner demo rides populares entre los visitantes.

popular among show visitors. Los visitantes de Boat Asia 2005 disfrutaron de las pruebas de Enviado por Jonathan Pak, Supratechnic Pte.

From Jonathan Pak, Supratechnic acion de las Yamaha WaveRunner

Pte. Ltd.,, Singapore

Lid., Singapur
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Patrol boats delivered and staff
training held

The distributor for Yamaha boats and out-
board motors in Kenya, Captain Andy’s Fish-
ing Supply Ltd., recently delivered the first
three of eleven fishery patrol boats it won the
bid to supply to the Ministry of Livestock and
Fisheries: The Yamaha design boats built in
Dubai are the FR-25HT model mounting
twin Yamaha 85AETL outboards. This
model is already in use in countries like Mau-
ritius and Uganda and this marks its first use
in Kenya. On this occasion. the technical staff
of Captain Andy’s also held a *“Technical and
Patrol Boat Operator Training™ course to
ensure that the coast pilots and fish scouts
who will use the new patrol boats have full
knowledge of their proper operation and

The staff who will operate the new patrol boats were given full
instruction in their operation and maintenance

El personal encargado de las nuevas lanchas patrulla recibio
completas instrucciones sobre su funcionamiento y manteninienio

Indonesia

“News Round-ug

maintenance. The course, which was held at
the Lake Victoria port of Kisumu.was also
attended by the Coast Fisheries Assistant
Director, Mr. G. Monor. On completion of
the course, the trainees were all given certifi-
cates by Mr. Norman Kitonga, Captain
Andy’s Workshop Manager, Mombasa.
From Andy Thomas (Captain Andy’s Fish-
ing Supply) and Tatsuya Nagashima
(OMDO, YMC)

On Lake Victoria, the Yamaha new patrol boats will serve
the local fishing industry

En el lago Victoria, las nuevas lanchas patrulla Yamaha
serdn muey titiles para la industria pesquera local

Entrega de lanchas patrulla y
curso de servicio técnico

Captain Andy’s Fishing Supply Ltd., el
distribuidor de lanchas y motores fueraborda
Yamaha en Kenia. entrego recientemente las
primeras tres lanchas pesqueras de patrullaje
de las once adjudicadas al ganar el concurso
del Ministerio de Ganaderia y Pesca. Las
lanchas de disefio Yamaha construidas en

The first three patrol boats on their way to Lake Victoria
Las tres primeras lanchas patrulla, en camino hacia el
lago Victoria

Dubai son el modelo FR-25HT con dos
fuerabordas Yamaha 85AETL. Este modelo
que ya estd en uso en varios paises como
Mauricio y Uganda, llega asf por primera vez
a Kenia. Aprovechando esta ocasion, el
personal técnico de Captain Andy’s ofrecié
también un Curso de Servicio Técnico a
operadores de lanchas patrulla para
asegurarse de que los pilotos costeros y los
exploradores pesqueros que usen las nuevas
lanchas tengan conocimientos adecuados de
su funcionamiento y mantenimiento. Al
curso, celebrado en el puerto de Kisumu, en
el lago Victoria, asistié también el director
adjunto de Pesca Costera, G. Monor. A su
terminacion, todos los asistentes al curso
recibieron sus certificados de manos de
Norman Kitonga, director de Servicio
Técnico de Captain Andy’s en Mombasa.
Enviado por Andy Thomas (Captain
Andy’s Fishing Supply) y Tatsuya
Nakajima, OMDO, YMC

Indonesia

Boats and motors donated for tsunami victims

The devastating tsunami disaster that struck on Dec. 26, 2004, claimed
many lives and destroyed vital infrastructure in the Indonesian
province of Aceh. Among the hardest hit areas were the province’s
fishing villages.

In addition to the Indonesian government, many nations like Australia
and Oman reached out with generous offers of aid to the stricken
areas. One of the programs aimed at helping the fisherman under the
motto “HUMANITARIAN AID FOR ACEH” by donating 6.2 m
polyethylene boats produced by PT. Prima Maritim Nusantara and
outfitted with Yamaha outboard motors ranging from 15 hp to 40 hp
supplied by Yamaha's Indonesian distributor, P.T. Karya Guna
Bahari, Indonesia.
We all hope that this aid will contribute to helping the people in these
stricken areas return ‘3 -
to normal lives as
quickly as possible.
From Ronald
Leman, P.T. Karya
Guna Bahari,
Indonesia

The Australian Embassy
donated these boats to local
[fishermen in Aceh

La embajada australiana

dond estas lanchay a
pescadores locales de Aceh
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Donacion de lanchas y motores a las victimas del
maremoto

El devastador maremoto que asolé Indonesia el 26 de diciembre de
2004 se llevé muchas vidas y destruy6 infraestructuras esenciales
en la provincia de Aceh. Entre las zonas mas devastadas de esta
provincia se encontraban los pueblos pesqueros.

Ademads del Gobierno indonesio, muchos paises como Australia y
Oman se volcaron en ayudar a las zonas afectadas. P.T. Karya
Guna Bahari, el distribuidor indonesio de Yamaha. colaboro en uno
de los programas destinados a socorrer a los pescadores bajo el
lema “Ayuda Humanitaria para Aceh” donando lanchas de resina
plastica de 6,2 metros de largo fabricadas por P.T. Prima Maritim
Nusantara y equipadas con fuerabordas Yamaha de 15 a 40
caballos.

Esperamos haber contribui-
do asi a ayudar a los
habitantes de estas zonas
devastadas para que todo
vuelva a la normalidad lo
mas rdpidamente posible.
Enviado por Ronald
Leman, P.T. Karya Guna
Bahari, Indonesia

At the donation ceremony for boats and
outhoard motors from the Oman Enbassy
En la ceremonia de donacion de lanchas y
maotores fueraborda de la embajada de
Onudn



Setomono

Aichi prefecture, site of the current

World Expo 2005, is an area of

Japan that has long been known

Jor quality eraftwork, and even

now nany leading Japanese man-
ufacturers like Tovota Motor

locate their headgquarters here.

One of the industries which has

been cultivated by Aichi prefec-

ture’s crafismen over the centuries

s ceramucs. In Japanese, poitery

in general is called “Setomono,”

which was originally a proper

noun indicating works of ceramics which
were made in Seto city, Aichi prefecture.
The ceramic industry in Seto was oit-
Staneding in both the volume and quality of
work produced there.

1t is said thar Seto-ware was born in the
Kamakura period (13th century) when the
potter Kato Shirozaemon Kagemasa, who
had leared the art of pottery in China,
Jound excellent clay in Seto during his
travels around Japan and established a

kiln there. In this area, there are an especially large number of

peaple with the family name Kato, taken from this legendary
pioneer of pottery.

In this area, Kato Shojyu (67) is a second-generation crafisman
who has been tuming the potting wheel since he was 18 years
old.

Recenily, there is a trend in the Japanese ceramics world for
attention to focus on the value of ceramics as works of art rather
than everyday commodities. However, in Seto there

is a provincial tradition that respects crafismen more

than artists.

Even Kato savs with traditional humility, “I'm not

great like an artist.™ But he also shows his pride by

saving, “The skill required to make pieces that are

the exact same thing with accuracy is something that

only a craftsman who has trained very hard can do. |

don’t think an artist can do that.”

A mere lump of clay is transformed into a beautifil

vase at the hand of Kato. Many will agree that his
distinguished crafismanship, which guarantees accii-

racy without the slightest discrepancy, has itself

already reached the level of art.

From the Chief Editor

I recently
some reports from my sue of Chantey. It was a ve
ductive trip thanks to the great cooperation of the importers and
dealers in each country and the warm hu pitality of e
I met. Let me thank e
As an aside, let me confide that 1 was surprised how many
people told me [ looked much different from the illustration
of me here in Chantey. 1 guess my hairline has receded a bit
since this illustration was made!? Maybe its time for

igh), |
Write to me by mail, fax or e-mail at:
<murakamih@yamaha-motor.co.jp>

Hiroyuki Murakami, Chief Editor of Chantey

Setomono

La prefectura de Aichi, que acoge
actualmente la Expo Mundial 2005,
es una region de Japon famosa
desde hace mucho tiempo por su
artesania de calidad y por ser la sede
de muchos fabricantes japoneses de
renombre, como Toyola.
Una de las industrias en la que mds
han destacado los artesanos de Aichi
a lo largo de los tiempos ha sido la
ceramica. En japonés, ceramica se
traduce por “setomono”, nombié
propio que significa “obras de
cerdmica hechas en la ciudad de Seto”, que estd en Aichi. La
industria de la ceramica en Seto ha tenido siempre un
extraordinario nivel tanto en volumen come en calidad.
La cerdmica de Sato tiene sus origenes en la época Kamakura
(siglo Xt cuando el alfarero Kato Shirozaemon Kagemasd,
que habia aprendido el oficio en China, encontro excelente
arcilla en Seto durante sus viajes a través de Japon y construyo
alli un homo. En esta zona hay mucha gente apellidada Kata
porgue ha tomado su nombre del legendario pionero ceramisia
Uno de ellos es Kato Shojivu, de 67 aitos y perteneciente a una
segunda generacion de ceramistas, que lleva desde los 18 anos
dandole con el pie a la rueda mientras modela con las manos.
En la cerdmica japonesa actual se prefiere valorarla mds como
obra de arte que como articulo de uso diario. Pero en Seto existe
una gran tradicion provincial que respeta a los artesanos mds
que a los artistas.
Incluso Kato afirma con tradicional humildad que no se
considera un artista, pero aniade con orgullo que “la habilidad
necesaria para fabricar piezas todas ellas exactamente iguales es
algo que sdlo puede hacer un
artesano que se ha preparado muy
duro para lograrlo. No ecreo que un
artisia sea capaz de hacer lo
mismo”
Un simple trozo de arcilla se
transforma en un hermoso jarron en
manos de Kato, por lo que son ya
muchos los que estdn de acuerdo en
que la destreza consumada de sus
manos, que garantiza enorme
exactitud sin la menor diferencia, ha
alcanzado ya categoria de auténtico
arte.

Saludos del redactor jefe

Acabo de visitar el Sudeste
elaborado un pequefio informe
mismo nimero de Chante

CEr0 agr dccumcnln

Qui 10 decirles también que me surprcndm mucho la cantidad de gente que
me dijo que no me parezco en nada al dibujo mio que aparece aqui en
v. jSeguro que la culpa es del pelo que he perdido desde que me lo
!' Asi que. quizds debiéramos hacer uno nuevo, ; verdad?
Escribannos por carta, fax o correo electrénico a:
<murakamih@yamaha-motor.co.jp>

Hiroyuki Murakami, redactor jefe de Chantey
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